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New Voice, New Vision, & 
New Opportunities 

The LaGrange Housing Authority has a lasting vision of improving 
communities through quality housing and self-sufficiency. We 
take great pride in providing excellent curriculums that make 
everlasting, positive changes in the lives of those we serve. 

Our platforms are designed to equip our community with the 
vision, motivation, life skills, education, and self-discipline 
necessary to lead a successful life.

WWe apply a strengths-based, person-centered approach to 
services and engages family, as permitted and appropriate 
throughout the family self-sufficiency training process.
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The  Atlanta Business Journal is proud to serve as a catalyst 
for a new generation of business owners, a valuable trend 
indicator for established African American businesses, 
particularly for the black female sector, whose very powerful 
populous in Atlanta can be seen everywhere as they continue 
to rise to the top of their professions and industries.  The name 
of our magazine reflects our dedication to help generate 
awareness about the positive changes and the collective 
success of the African American community, and we look 
forward to continuing to share that collective success for 
years to come.

[PUBLISHER’S PERSPECTIVE]

6 Keys to 
Success in 
Business and 
Life 2020
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It’s not always easy staying organized. Life is busy, 
chaotic and fast-moving. Although it can be easy to 
get discouraged at times, there are ways to enhance 
organization and attitude through the peaks and pits life 
throws at you. 

1. Attitude is Key 

A person who is passionately committed to the 
success of his or her business – who has an “I-can-do-
it” attitude – is more likely to succeed. One person can 
make a difference, and it’s up to you to demonstrate 
you are one of those people.

2. If You Never Fail, You Will Never Grow 

If it’s always comfortable and easy, you can’t know 
the big win. When challenged and stretched, you 
may have a greater chance to learn. Reach out, get 
involved and take a risk. Oftentimes, the best talent 
has multiple experiences to share and on which to 
reflect. 

3. Credibility is Everything 

Some of the most important career-saving words are 
“I don’t know.” Never fake it. If you’re wrong, admit 
it and correct it. If you’ve made a mistake, fix it and 
learn from it. If it’s going to take some time to find an 
answer, set a timetable and stick to it. 

4. Complaining Gets You Nowhere

People, especially in business, simply do not 
want to hear complaints. If you are frustrated, it 
is probably best to keep quiet and figure out how 
you can fix whatever it is, and if you can’t change 
it, try changing how you think about it and alter 
your mindset.  

5. Give Back

Communities are not perfect. They are the 
responsibility of business, government and 
citizens. If you don’t commit to making a 
difference, you’re instead leaving the burden to 
others. 

6. Nice Guys Don’t Finish Last; They Win

Aggressive and passionate shouldn’t equate with 
unpleasant. The higher you rise, the more pleasant 
and understanding you typically need to be. Never 
underestimate the importance of being thankful. 
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Ann has spent more than 15 years working in all forms of the media as a journalist, author, editor, and public relations 
specialist. Along the way, she has written extensively as a speechwriter and executive communications writer for a host 
of public officials, CEOs, corporate executives and city government agencies.  In addition, Ann has served as Managing 
Editor for the Clayton Leader newspaper and contributing writer for Positive Publications. She is the CEO of the Function 
Junction, a boutique event and over the top, creative event consulting firm.  Ann is a member of the National Journalism 
History Society,  Atlanta Association of Black Journalist and the National Association of Black Journalist.  Ann studied at 
Georgia State University and has a B.A. in Journalism. You may contact her at (404) 490-1150.  

Starting the year off 
right! Find Some Time 
for Yourself
5 self-care tips to improve your 
well-being
Between hectic schedules, ever-growing to-do lists and 
caring for others, it can be easy to put self-care on the 
backburner. Committing to a healthy diet, getting adequate 
sleep, reducing stress, exercising regularly and unplugging 
from your devices can help keep you healthy, both 
mentally and physically.  Consider these self-care ideas 
from the sleep experts to help bolster your well-being.

Nourish Yourself
While eating well may seem like an obvious self-care 
tip, it’s not always easy to change your eating habits or 
replace fast food and sweet indulgences with healthier 
options. However, properly nourishing your body with the 
right foods, like fish, leafy green vegetables and berries, 
can help you maintain a healthy weight, reduce your risk 
for diseases such as diabetes, improve your memory and 
reduce inflammation, among other short- and long-term 
benefits.

Get a Good Night’s Rest
Getting a proper night’s sleep – most experts recommend 
7-9 hours for the average adult – can have a positive 
impact on how you feel both mentally and physically. 
Having both the proper routine – limiting caffeine and 
sugar intake before bed and reducing distractions such as 
TV or smartphones – and the right mattress can be key 
to ensuring your bedroom is the sleep oasis you need for 
quality rest. If you need help when it comes to selecting 
a mattress, the experts at a retailer like Mattress Firm 
can help you find the right mattress based on your sleep 

position or aches and pains from a wide selection of 
mattress sizes, features and accessories that won’t break 
the bank.

Practice Relaxation Techniques
Whether you have a few spare minutes or an entire 
afternoon of free time, finding a quiet place to relax and 
practice meditation or yoga can help you reduce stress 
and anxiety, become more self-aware and create a sense 
of calmness during even the busiest of days. Try setting 
up a secluded area in your home (or office) where you can 
concentrate on your practice and really listen to yourself.

Unplug and Unwind
With 24/7 access to the internet, social media and 
television, it can be easy to create bad habits associated 
with the always-connected, smartphone-obsessed world. 
However, screens – and the blue light they emit – have 
been proven to negatively impact sleep and mental 
performance. Setting aside some time – aim for a couple 
hours in succession – each day to unplug from your 
devices and their distractions can lead to better sleep, 
productivity, emotional wellness and creativity.

Make Sure to Move
While it’s important to take care of yourself mentally, taking 
care of your body can be just as important to provide 
peace of mind. Finding time each day to get in at least 
30 minutes of aerobic exercise, whether it’s a full-blown 
workout, a walk around the neighborhood with your dog or 
a bike ride to a favorite destination, can boost your mood, 
reduce stress and anxiety, and help keep your waistline 
trim. Find a regimen that works for you, be it multiple short 
active periods or one long gym session, and make it part 
of your daily routine for an easy way to boost both your 
physical and mental well-being.
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[HISTORY MAKER]

By Bunnie Jackson-Ransom 

 History Maker

Mary-Pat Hector let all of Atlanta know about her 
dedication to the cause for her people, and her 
prodigious personal tenacity, when she ran for 
public office at the age of 19 in the new DeKalb 

County city of Stonecrest.  It was non-stop from this point 
forward. 

Born in Atlanta, her love for action and her ability to “take it 
to the street” was fed and cultivated from the activism that 
most militant minded students get from just being in the 
city of Atlanta and among the political happenings in the 
Atlanta University Center – and Mary-Pat went to Spelman 
College. While attending Spelman, Mary-Pat was as active 
as ever.  She was the First Year Class Council   President. 
During her sophomore year, she was the Civic Engagement 
Director for the Student Government Association.  She 
continued her focus on food insecurity 

Al Sharpton either discovered her or she discovered him.  
They met when she was 11 years old.  Mary-Pat was 
protesting the creation of a detention center that DeKalb 
County had opened – because she had been trying to get 
a recreation center opened in this community.  She was 

looking for media attention for her project.  When media 
ignored her efforts, she called Reverend AL’s radio show.  
One month later, she met the man.

She was embraced by the radio audience of the Al 
Sharpton show; and this is where she really emerged on 
the national scene when she was discovered by Reverend 
Al and the National Action Network (NAN).  Founded by 
Sharpton, NAN is an organization that promotes a modern 
civil rights agenda that fights for equality for all people 
regardless of race or gender.  

She later chartered a National Action Network Chapter on 
Spelman’s campus and was elected president. She was a 
Spelman College Social Justice Fellow. 

Mary-Pat recognized her purpose – which was to do 
something to help change the status-quo and make a better 
world for her people.  She already had an idea as to how 
to change the world around her – and so she grew her 
community service project into a non-profit, “Youth in Action 
USA,” which she founded at the age of 12.

Mary-Pat Hector
Proves that young people can also be 

History Makers
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Just Do it!  —and Mary-Pat answered this call to do it.  She 
was the youngest woman and person of color to run for 
public office in the state of Georgia, losing her campaign 
to capture the seat as city councilperson in the city of 
Stonecrest by only 22 votes.  

And now, Mary-Pat serves as the National Youth Director 
for National Action Network; one of this country’s largest 
Civil Rights organizations. Through her duties at NAN, she 
has organized and led hunger strikes that gained more 
than 60,000 meals for students at HBCU's, developing an 
initiative to end student hunger on college campuses. She 
has organized rallies to end police violence in communities 
of color, and she has developed youth entrepreneurship 
programming that assisted hundreds of young people to 
kickstart licensed businesses. 

One of her proudest accomplishments is becoming a 
Fellow of Peace First. She was awarded the $50,000 
fellowship for her national project “Think Twice” a national 
campaign that educates youth on non-violence and other 
issues crippling their generation. Her national initiative 
provides teen-safety workshops for schools, and trains 
teens and college students in many areas of youth 
advocacy techniques.

In addition to her duties at NAN, Mary-Pat served as a 
youth leader for Usher’s New Look Foundation.  She 
says, “I am not as hands-on as I used to be with the Usher 
foundation, but I am always available when called on for 
action.”

She delivers keynote presentations calling for teen 
activism; her story inspires and her “how-to” strategies give 
young people their own road map for changing the world.

Hector was 11 when she began her commitment to spark 
some change. Eventually, she launched her campaign for 
the city council seat in Stonecrest, a newly incorporated 
city in DeKalb County, making her the youngest candidate 
on a city council ballot in Georgia’s state history. Less than 
six months old, Stonecrest (population: 50,000) was one 
of eight new cities incorporated in the Atlanta area in the 
past decade, three of these cities have been created since 
2008.

Hector’s candidacy for Stonecrest City Council, however, 
was not met with unanimous support. On Jan. 23, George 
Turner Jr., one of Hector’s opponents in the race, wrote a 
letter challenging her eligibility to run. The letter, addressed 
to Voter Registration and Elections’ Director H. Maxine 
Daniels, questioned Hector’s eligibility based on her age.  
The letter read in part, “My research revealed that in order 
to hold office for commissioner or city council, one must 
be 21 years of age, unless the charter specifically makes 
an exception. There is no such exception mentioned 
in the charter for the city of Stonecrest. Therefore, any 
candidate who has not attained age of 21 is not qualified to 
serve on City Council in the city of Stonecrest.”  Following 
the letter, Hector received support from several public 
officials, including Atlanta city councilman Kwanza Hall and 
Clarkston Mayor Edward Terry. The Board of Registration 
and Elections held a hearing, and members ultimately 
made an exception that Hector’s age would not keep her off 
the ballot.

 “Justice was served, and the law prevailed,” Hector 
said in a statement on AJC.com. “The board’s decision 
is a testament to the inclusion of the next generation’s 
participation in the democratic process. I look forward to 
continuing my campaign and serving as the first council 
member for the fourth district of the city of Stonecrest.”

Although Hector is young, she’s not new to politics or 
activism.  Youth in Action USA, (founded by Hector) 
remains one of the nation’s fastest-growing nonprofit 
organizations. It aims to mobilize teenagers and college-
age citizens to create social change and solve problems in 
their communities. She continued her work in public service 
and became the national youth director for the National 
Action Network (NAN). Her resume boasts her positions 
as youth leader for Millennials for Hillary (Clinton) Victory 
Council, youth board member for Cities United, southeast 
regional organizer for Generation Progress, and founder of 
the Think Twice Campaign.

Denny’s awarded her with a college scholarship while she 
was at Spelman; and she will soon kick-off a Historic Black 
College tour to address the issue of food insecurity on 
HBCU campuses.

Hector was recognized and awarded for her community 
service efforts by President Barack Obama. During her first 
year at Spelman, Hector led an effort to address the water 
crisis in Flint, Michigan. She and about twenty Atlanta-area 
college students went door to door delivering more than 
12,000 bottles of water to residents. In addition, Hector 
received the Power Woman award from the National 
Action Network convention; the Drum Major of Justice 
award from the SCLC Women; the Essence 365 Black 
award from McDonald’s.  Mary-Pat was selected as Ebony 
Magazine's Power 100; Atlanta’s AJC named her as one 
of Georgia's Home Town Heroes.   She was also a winner 
of 21st Century 20 under 20 Leaders 2013; Mary-Pat 
was named Activist of the Year from the 100 Black Men 
of America 2013; Winner of the Peace Prize Awarded 
Philanthropist of the year from Hearts to Hearts where her 
national Campaign, Think Twice, won 50 thousand dollars 
in 2013; Black Girls Rock M.A.D (Making A Difference) Girl 
winner 2013; National winner for Kohl’s Kids Who Care.  
2014 Porsche Driving Force of the year award; 2014 Delta 
Sigma Theta Youth Leader of the Year; 2014 AKA Sorority, 
83rd North Atlantic Emerging Leader Award; 2014 Usher 
New Look, Global Youth Award 2015 Empower Magazine, 
Youth of the Year Award, 2015 Youth Advocate of the year 
Women’s Council of the Empire Board of Realist, 2016 
Young Women of Impact Award from Off the Field Players’ 
Wives Association; Atlanta Magazine Women Making A 
Difference Award 2016. She was named one of Atlanta’s 
most Influential women 2016 by Atlanta Business League; 
2016 Women Inspiring Women Award; National Council 
of Negro Women Youth Award, and the Coretta Scott 
King ANGEL Award at the King Center’s 2017 Salute to 
Greatness Gala.

What made Mary-Pat Hector develop into such a 
leader?  Her parents must have had something to do 
with the process; possibly a teacher caught her spirit and 
encouraged her.  I am sure that the Almighty was in her 
spirit.  She has earned her place in the history books. 
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[SALES & MARKETING]

Where Social Media is 
Headed in 2020
By Susan Friesen

Predicting the future of social media is always fun. The 
sector is changing almost daily, with new tools and utilities 
being rolled out, adding more ways to connect, track and 
maximize your online marketing performance.

Social Media Trends to Watch
A social media marketing strategy is on the minds of many 
small business owners. And if it’s not on yours, it should be!

The major platforms like Facebook, Twitter, LinkedIn 
and Instagram battle for market shares by adjusting their 
business models to balance providing better returns for 
shareholders with improving the user experience.

As these platforms develop, how you use them for your 
small business must change too.

Let’s look forward to some ways to promote your business 
on social media in 2020.

Facebook
More than 18 months later, the Federal Trade Commission 
has officially ruled that Cambridge Analytica deceived 
Facebook users. The company had harvested the personal 
data of millions of Facebook profiles without people’s 
consent and then used it for political advertising purposes.

While Cambridge Analytica went bankrupt soon after the 
scandal, Facebook is still working hard to tighten up its data 
access processes and convince people to trust in its new 
dedicated news platform.

Facebook rolled out Facebook News to a subset of people 
in the US. That means that while you’ll still see posts from 
family and friends in your main feed, Facebook News 
will post content from a team of journalists (employed by 
Facebook).

This year, the company is also focusing on cryptocurrency 
and establishing its Facebook Pay feature. This could 
mean that your small business could soon incorporate on-
platform selling into your account.

While the Facebook Watch launch didn’t go as expected 
(only 140 million people daily are watching the videos 
and shows, which sounds huge, but isn’t compared to the 
platform’s 1.6 billion daily actives overall). Still, it looks like 
Facebook is going to make another attempt in 2020, so 
let’s see what that means for video marketing.

Twitter
The company recently announced it would stop running 
political ads, and is updating its global privacy policy to give 
users more information about what data advertisers might 
receive.

We’re also wondering what the company's vice president 

of design and research, Dantley Davis, meant by his recent 
announcement around a series of changes that might come 
to the platform.

You could have the ability to limit who retweets your tweet 
(which I can’t see being a feature entrepreneurs would 
use much, we love our retweets!), and the ability to tweet 
something to a specific group based on their interests.

LinkedIn
Since launching in 2003, LinkedIn has become the world’s 
largest professional networking platform.

Microsoft acquired the platform for $26.2 billion in 2016, 
and with access to Microsoft’s resources, we’ve seen 
updated professional insights and more targeted ads.

We’ve also seen LinkedIn groups make a comeback.

A LinkedIn group lets your business create a discussion 
board related to your industry. This provides you with the 
opportunity to start a special interest group of like-minded 
people that’s specific to your product, service and/or 
expertise.

What do LinkedIn Groups mean for your small business?

Hopefully, a better way to foster a sense of community, find 
candidates for open positions and gain brand visibility to 
name a few.

Instagram
You may remember Instagram testing the removal of likes 
in several countries, including Australia, Japan, Italy and 
Ireland. Likes aren’t gone—in the US and Canada you can 
still view the like count on your own photos and videos—
just not posts from others.

So where did this come from? Instagram, which is owned 
by Facebook, has long dealt with people using hacks 
and workarounds. These come mostly from bots and 
unscrupulous businesses that manipulate the app to make 
themselves or other users appear more popular than they 
actually are. So, this is an attempt to make Instagram more 
authentic.

While IGTV got off to a slow start, it’s now considered 
one of the biggest social media trends out there. After 
Instagram announced earlier this year that Instagram 
would allow one minute previews of IGTV videos on the 
main Instagram feed, users (and companies) started taking 
notice.

Unlike your other Instagram videos, IGTV videos can be 
10-60 minutes long. This offers a great video marketing 
opportunity to do interviews, behind-the-scenes features 
and much more.

These are just a few of the changes you can expect to see 
across the major platforms this year. I’m sure there will 
be many more as the year goes by, as things are always 
changing!  To effectively promote your business on social 
media in 2020, it’s essential to not only understand social 
media trends but to embrace them.
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By Charles Merritt, Jr.

Keeping Your Finances 
Fresh Throughout the 
Year

For many Americans, reaching and maintaining 
financial stability is a goal that tops their checklists. 
However, the strategies necessary for achieving 
that goal can quickly fall by the wayside. 

Consider these tips from Bank of America Credit Cards 
Executive Jason Gaughan that you can put in place to help 
keep your finances in check throughout the year.

Make Financial Goals  
More Attainable
The key to achieving financial goals is to make them 
measurable. Try to focus on achievable outcomes that 
slowly push you in the right direction financially. For 
example, if you are planning to make a large purchase, 
give yourself a specific, short-term goal like saving $50 
from a paycheck so you can effectively measure your 
progress and build toward your purchase over time.

Redeeming your credit card rewards wisely can also 
help you more seamlessly reach your financial goals. 
Some cards allow you to redeem cash rewards directly 
into a checking or savings account or to apply to your 
credit card balance. In some cases, rewards can also be 
applied into longer-term investments like 529 accounts for 
college savings or a retirement fund, letting your everyday 
spending help fuel your future goals. 

“Earning cash back on everyday purchases can provide 
extra funds to invest, splurge on a family vacation or put 
a down payment on a new car,” Gaughan said. “Whatever 
your financial goals are, a rewards card can help you get 
closer to achieving them.”

Reduce the Number of Credit Cards in Your 
Wallet
A Bank of America survey found 52% of Americans 
weigh down their wallets with multiple cards to earn 
rewards across different categories. By choosing a 
flexible credit card that allows you to earn benefits 
across various categories, you can consolidate and 
eliminate the need to juggle a variety of rewards cards.
One flexible card option is the Bank of America Cash 
Rewards credit card, which allows you to choose from one 
of six categories – gas, online shopping, dining, travel, 
drug stores or home improvement – to earn 3% cash back 
on purchases each month along with 2% cash back at 
grocery stores and wholesale clubs, up to $2,500 each 
quarter. Cardholders also earn 1% cash back on all other 
purchases. Cards such as this reward all your purchases, 
especially those in the places where you spend most 
frequently so you can maximize your cash back.

Cut Unnecessary Spending and Tackle Debts
If you’re dreaming of financial freedom, a budget is one 
of the first steps toward getting there. Start by reviewing 
bank and credit card statements from at least the past 
three months to gain a better understanding of your 
spending habits and identify areas you could improve. 
While cutting back on non-essentials is typically a good 
place to start, this is also an opportunity to identify areas 
you can get better deals by switching providers for 
things like car or homeowner’s insurance as well as your 
cellphone, internet and other home services.

Find more solutions at BankofAmerica.com.
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Mike Bell
Chief Executive Officer

POP Displays USA
 Making a Difference in the East Point 

Community
By Lynn Isaac



2018 marked a new phase in the 
career of Mike Bell as he 
took on the role of Chief 
Executive Officer of POP 

Displays USA. In a short period of time, he is reestablishing 
the company’s leadership position in the retail point of 
purchase display market. The company recently opened 
a new manufacturing and distribution facility in East Point, 
Georgia and this move is already positively affecting the 
community in a major way. 

Mr. Bell is a visionary who brings an impressive 
background to his role of CEO at POP Displays. It 
encompasses various aspects of manufacturing, packaging 
and displays, and third-
party logistics. He began 
his professional career 
at The Clorox Company 
where he held various 
positions progressing 
his way throughout the 
company. Next, he worked 
at KIK Custom Products, 
The Scotts Miracle-Gro 
Company, XPO Logistics, 
and We Pack Logistics. 
Each of these companies 
helped in developing a solid 
foundation for his business 
development, operations 
management, and executive 
leadership skills which aided 
in his transition to CEO 
of POP Displays. When 
asked why he decided to 
make his latest move, he 
responded “I decided to 
join this company because 
I saw the combination 
of a strong reputation 
in the industry, and an 
opportunity to put my skills 
to work in making it a more 
efficient and sustainable 
enterprise.” His proven 
success in partnering with 
private equity firms and 
key stakeholders to quickly 
assess a situation, develop 
an improvement strategy, 
and put the company on a successful trajectory is a key 
attribute for POP Displays. 

The East Point area has been growing consistently over 
the past few years. Various businesses, from retail to 
restaurants to industrial, have been eager to be a part of 
this robust region. One of the most impactful additions 
to the area is POP Displays. In March of this year, the 
company announced their decision to invest approximately 
$7.9 million into Fulton County by opening their new 
manufacturing, production, and distribution facility in East 

Point. Mr. Bell explained that part of the reason for the 
move was to “take advantage of the superior logistics 
network, gain more flexibility for growth and expansion, and 
to help get our costs in line to compete more effectively 
in a global industry”. Job tax credits and a collaboration 
with local and state economic development teams also 
played a part in the decision to move to East Point. 
While deciding on the final location for the facility, POP 
Displays was provided with a $300,000 Regional Economic 
Business Assistance (REBA) grant from the Fulton County 
Development Authority. This grant acts as an “incentive 
to help “close the deal” when companies are considering 
Georgia and another state for their location or expansion.”  
In addition to this location, they also maintain offices as well 

as their design and engineering 
studio in Rye Brook, New York. 
As a result of the move to the 
area, POP Displays will hire 
approximately 280 full-time 
positions and 165 temporary 
employees for the company’s 
anticipated growth.

POP Displays USA was 
established in 1953 and is 
headquartered in Rye Brook, 
New York. Initially, it began 
as a direct manufacturer for 
the infant display industry. 
They were the first full-
service manufacturers in the 
business. Most recently, they 
decided to invest in facilities 
and equipment that would 
boost their flexibility and 
manufacturing integration 
capabilities. Their vision is two-
fold: “to be recognized as best-
in-class for permanent display 
solutions, and to develop and 
deliver desirable, feasible, and 
sustainable merchandising 
solutions”.

When walking into a typical 
retail or grocery store, one 
will likely notice product 
displays that visually highlight 
their items for sale. Those 
products are not arranged 

that way by accident—visual merchandising is being used 
to help the products sell themselves. That is where the 
expertise of POP Displays come into play. The company 
specializes in taking an innovative approach to design 
and develop custom merchandising solutions in mixed 
materials to help retailers and brands grow. Although 
there are other companies in the display business, POP 
Displays incorporates interactive technology that fuses 
physical and digital technology to help navigate the 
buying process of customers. They also took the lead in 
being the first to utilize LED lighting in cosmetic displays. 
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What differentiates them   is that they “challenge the 
status quo and think differently in order to drive shopper 
engagement and address retailer needs”. According to Mr. 
Bell, POP Displays has the “ability to customize solutions 
for our partners, and to provide insights and analysis 
on how various display alternatives will perform in the 
marketplace”.

The company has put a lot of emphasis on providing 
customers with innovative merchandising solutions as well 
as incorporating a way to engage shoppers and create a 
memorable shopping experience. This has truly paid off for 
POP Displays. Their long client list is very impressive and 
continues to grow. Some of the major heavy hitters include 
L’Oreal, Maybelline, CVS, Walmart, Sally Beauty, Revlon, 
and Physician’s Formula, just to name a few. They have 
been awarded nearly 200 Outstanding Merchandising 
Awards including Display of the Year, Global Shop awards 
as well industry recognition.

In November, POP Displays accomplished a major feat 
with the launch of H-E-B supermarket’s new in-store 
beauty boutique in San Antonio, TX. They were very 
instrumental in manufacturing all of the store fixtures, the 
overall store design, and creating an interactive, hands-on 
shopping experience for customers. This store-within-
a-store, called Beauty by H-E-B, is a 4,000 square foot 
boutique in the H-E-B supermarket. It houses an expanded 
selection of beauty and personal care products in four 
different sections: color cosmetics, hair care, naturals, 
and skin care. With a 
key focus of product trial, 
customers can experience 
mirrored testing stations, 
digital screens displaying 
instructional videos, as 
well as a mirrored, voice-
activated screen allowing 
shoppers to take photos to 
share on social media. 



20  Atlanta Business Journal | Winter Issue | 2020

[COVER STORY]
This is one of many examples of how POP 
Displays is assisting retailers in upping their 
game to compete in the beauty and retail 
industry.

Since taking the helm at POP Displays, Mr. 
Bell has helped the company  significantly 
increase revenues; and tripled EBITDA to a 
new company record. 

He leads a team of 350 employees, and 
has now moved the manufacturing and 
distribution center to a state-of-the-art 
facility. He stated, “now that we are in 
Atlanta, our goal is to grow, and to bring the 
benefits of our restructuring and relocation 
to our customers who have been incredibly 
supportive throughout the process. 

POP Displays is not only creating innovative 
displays and creating new jobs in East Point, 
they continue to take an active part in the 
communities where they exist. They have 
donated tools and materials to Habitat for 
Humanity, and partnered with L’Oreal to 
support sourcing that meets their ethical, 
diversity, and philanthropic goals. They have 
also worked with WestHab in assisting those 
in need find employment, and have worked 
with WestCop to help low income, at-risk 
individuals become self-sufficient.

The company serves a broad national and 
global network of customers. Their focus 
is on developing their “new two location 
strategy, which gives us the capacity and 
flexibility to meet our needs for the near 
future.”  Their plans involve continuing to 
anticipate  customer’s needs and striving 
to stay on the leading edge of consumer 
behavior.

“POP Displays has always been an 
industry innovator, and we intend 
to continue that process through 
the application of new materials 
and processes to make product 
presentation more efficient and 

seamless.”



Professional Designs   •   Professional Displays
Professional  Staff   •   Expect More than Displays

Plant and Warehouse
4505 North Commerce Drive, East Point, GA. 30344

popdisplaysusa.com   |    #abjdigital

We create innovative, effective engagement. Our design and 
development of custom, permanent merchandising solutions in Mixed 

materials help brands and retailers grow.
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By Ann Almond

The Mayor’s Office of Cultural Affairs and 
the Atlanta Children’s Memorial Taskforce 
showcased a curated gallery exhibition 
of artworks from the more than 100 

submissions by Atlanta visual artists for the Atlanta 
Children’s Memorial Portraits. 

The exhibition is displayed in the Mayor’s Gallery 
at City Hall from January 16th to February 6th, 
2020. In addition, the winning artist Dwayne 
Mitchell portraits memorializing the children will be 

Exhibit at 
City Hall 
to honor 

children of 
the 

Atlanta
Child 

Murders



displayed in the Atrium of Hartsfield-Jackson 
International Airport from May 28 - July 22, 
2020.

Last year, Mayor Keisha Lance Bottoms 
issued an Administrative Order to establish 
the “Mayor’s Advisory Committee: Atlanta 
Children’s Memorial Taskforce”. The Task 
Force was comprised of mayoral appointees 
from the community and was charged with 
determining an appropriate acknowledgment 
of the lives cut short during the Atlanta Child 
Murders. 

The Atlanta Children’s Memorial Portraits was 
one of two projects determined by the Task 
Force to acknowledge the memory of the lives 
lost. The second project, the Atlanta Children’s 
Memorial Eternal Flame, is currently under 
review and will be installed on the grounds of 
Atlanta City Hall.

Photo Credit:
Sylvia McAfee – City of Atlanta
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By Wendy Haynes-Reynolds

Roberta Abdul-Salaam
Marta  - Board Member

Active community leader that's devoted to 
achieving equality for the disenfranchised

Roberta Abdul-Salaam is 
someone with an obvious 
desire to bring the objectives 
of individuals in alignment 

with community objectives. She 
has a long and varied professional 
career, having held positions in the 
administrative field, serving in a 
paralegal capacity, as well as being 
a legislator. Rep. Abdul-Salaam has 
always been active in the community 
and devoted to achieving equality 
for the disenfranchised. When asked 
where her dedication comes from, she 
stated, "When we improve the status 
of the least of these, everyone else 
automatically does better."

A native of Riverdale, Georgia, 
Roberta Abdul-Salaam has always 
demonstrated a passion for uniformity, 
clarity, equal opportunity, and service.  
Accordingly, in reference to voting, 
she has been diligent and profoundly 
instrumental in the representation, 
education, and empowerment of 
marginalized individuals whose 
voices have traditionally fallen by the 
wayside.

Ms. Abdul-Salaam has served on 
numerous boards, committees, and 
subcommittees over the span of her 
career. She has helped so many 
people in so many ways who may 
never have gotten the results that they 
desired without her input. So, it was no 
surprise that in 2015, someone with 
her passion and expertise for service 
and progression was welcomed to the 
board of Metropolitan Atlanta Rapid 
Transit Authority (MARTA).

For Rep. Abdul-Salaam, public 
transportation is the perfect fit for 
several reasons: it helps build a 
strong economy, it conserves energy 
and reduces oil dependence, it 
relieves congestion, it protects the 
environment by improving air quality 

and health, it provides critical support 
during emergencies and disasters, it 
is mobility for small urban and rural 
areas, it is a catalyst for increased 
real estate values and development, 
it provides access for all ages, and 
it connects people with essential 
health and human services. All these 
things positively impact economic 
development and opportunities, not 
to mention, the demand for transit 
continues to grow, and rightly so. 

Last year, the MARTA Board of 
Directors approved plans for a 
Clayton County passenger rail line 
that supporters hope will transform 
commuting on the south side of 
metro Atlanta. The line would stretch 
22-miles from MARTA’s East Point 
Station to Lovejoy, via Jonesboro, 
and if all goes well, construction could 
get under way in 2023, with service 
beginning in 2027. The board also 
approved plans for a new BRT route 
from Southlake Mall to College Park 
Station and it agreed to continue 
studying other transit options for the 
county.

These moves are a very good sign 
that, after decades of stagnation, 
transit expansion is gaining steam 
across metro Atlanta. Abdul-Salaam 

touted that, “Since first expanding 
to Clayton County in 2015, MARTA 
service has changed the lives 
of thousands of residents. This 
continued expansion shows a strong 
commitment to community and 
economic development for one of 
metro Atlanta’s fastest-growing areas.”

The high-capacity transit line would 
be comparable to commuter railroads 
found in cities like New York, Boston, 
Chicago and Seattle. Commuter 
rail features diesel-powered trains 
that could be bigger and faster than 
MARTA’s existing electric rail vehicles 
and the trains can seat twice as many 
passengers as MARTA’s existing 
trains. Also, commuter trains average 
5-10 mph faster than the existing 
ones. The line would parallel existing 
Norfolk Southern railroad tracks, using 
the same right of way and thereby 
reducing construction costs.

The MARTA Board also agreed to 
upgrade bus Route 196 to BRT. The 
line carries some 3,800 passengers 
on an average weekday between 
Southlake Mall and College Park 
Station and when it’s upgraded, buses 
may operate in an exclusive lane or 
get priority at stoplights to speed up 
service. Finally, the board agreed to 
continue analyzing transit options for 
other busy corridors, including Tara 
Boulevard.

Since MARTA began operating 
local bus service in Clayton County, 
ridership has grown substantially 
and because of that, it is hard to 
disagree with Rep. Abdul-Salaam 
when she says that these new public 
transportation initiatives would be 
nothing less than a win-win for the 
residents of Clayton County, Georgia 
—and for visitors, too!
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By Ann Almond

John Ahmann
President & CEO Westside Future Fund

Improving Atlanta's historic Westside 
collectively

For more than 25 years, John 
Ahmann has been driven by 
the determination to improve 
the way communities and 

institutions function in Atlanta. From 
his early days working in Washington, 
D.C., to his positions with private, 
governmental, and organizational 
entities in the Atlanta area — including 
his eight years as an elected school 
board official in Decatur — he has 
focused his energy on solving the 
big problems whose resolutions can 
ultimately change Atlanta’s trajectory. 
He has worked primarily behind the 
scenes, bringing together diverse 
stakeholders and managing initiatives 
through to fruition, and has had a 
hand in some of the region’s most 
important public policy initiatives and 
cross-sector collaborations. Along the 
way, John has built a vast network of 
individuals who are impacting Atlanta 
and its future.
 
John was hired by the Atlanta 
Committee for the Olympic Games 
as the Program Coordinator of 
Government Relations. He was soon 
promoted to Manager of Federal and 
State Government Relations where 
he worked with officials from four 
federal government offices, including 
the White House. Following the 1996 
Olympic Games, John worked at 
Edington & Wade, a public affairs firm, 
and then Georgia’s Department of 
Industry, Trade and Tourism (GDITT, 
now the Department of Economic 
Development), where he led and 
managed strategic planning teams. 
From there he moved into GDITT’s 
newly created position of Deputy 
Commissioner for Strategic Planning 
and Research.
 
In 2000, John was hired by the Metro 
Atlanta Chamber to serve as its 
Senior Vice President of Community 
Development. There he oversaw 
the Chamber’s initiatives regarding 

transportation, education, arts 
and culture, the environment, and 
legislative affairs. In 2003, John bought 
the majority interest in a local public 
affairs firm, and in 2006 he established 
Ahmann, Inc. While in private practice 
in 2004, John began his engagement 
as the outsourced Executive Director 
of the Atlanta Committee for Progress 
(ACP), a group of top CEOs and 
university presidents that advises and 
supports the mayor on priorities critical 
to Atlanta’s economic vitality. While 
with ACP, he was heavily involved 
in launching the Atlanta Beltline 
acquisition of the Martin Luther King 
Jr. Personal Collection and the 2015 
Renew Atlanta Bond Program, and 
ACP’s Westside Redevelopment Task 
Force that lead to the launch of the 
Westside Future Fund (WFF) wwww.
westsidefuturefund.org. 
 
John’s unwavering commitment 
to Atlanta and deep knowledge of 
specific areas such as education, 
economic development, infrastructure, 
and local fiscal policy make him a 
unique presence in Atlanta’s change 
landscape. He is honored to serve the 
board of WFF as its President & CEO.
 
The WFF is a nonprofit formed 
by Atlanta’s public, private, and 

philanthropic partners who believe in 
the future of Atlanta’s Westside and 
are committed to helping Historic 
Westside neighborhoods revitalize 
and develop into a community Dr. King 
would be proud to call home. 
 
It was launched by the Atlanta 
Committee for Progress (ACP) in 
December 2014, with the strong 
leadership support of former Atlanta 
Mayor Kasim Reed. Recognizing the 
long-term inequity in Atlanta’s Historic 
Westside, the ACP committed to 
fostering long-term transformational 
change through a collaborative 
approach to be led by the WFF. Twice 
a month, on the 1st and 3rd Fridays, 
WFF hosts the Transform Westside 
Summit: A “town-hall” meeting created 
to foster connection, collaboration, and 
communication amongst community 
members around revitalization efforts. 
The  next Summit meeting is on Friday, 
February 7th at The Gathering Spot 
and is free and open to the public 
https://www.westsidefuturefund.org/
events
  
Additionally, at the core of the 
Westside Future Fund’s mission is its 
dedication to the past, present, and 
future residents of the four Historic 
Westside neighborhoods. These 
neighborhoods include the world’s 
largest consortium of historically 
black colleges and universities, have 
a rich historical narrative of black 
Atlanta academic, religious, political, 
and business leadership, and were 
home to Dr. Martin Luther King, Jr., 
Julian Bond, Maynard Jackson, and 
other luminaries of the Civil Rights 
Movement.
 
John is a native son. He was born at 
Grady Hospital in Atlanta in 1965, was 
one of Paideia School’s first graduates 
in 1983, and earned his BA in Political 
Science from Emory University in 
1987. 
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Mayor Angelyne Butler
City of Forest Park

Embracing change: The largest city in 
Clayton County

By Wendy Haynes-Reynolds

As far back as she can 
remember, Angelyne Butler 
knew that not only did she 
have the ability to lead and 

serve, but also the desire. On many 
occasions she has stated that helping 
others gives her more satisfaction 
than words can convey, and as 
such, despite life's ups and downs, 
the Forest Park mayor has always 
functioned in her faith.

Her efforts and dedication have not 
gone unnoticed and are exactly what 
has led her to become the first person 
of color to hold the seat. Needless to 
say, she’s encountered challenges, the 
first being the immense pressure of 
simply being— the first. As expressed 
by Mayor Butler,

 “I realize that I am not 
at liberty to make some 
of the same missteps as 
my predecessors; or any 
missteps, for that matter. 
It makes me keenly aware 
that there are those who 

would seek to use my race 
against me. Conversely, 

being situated in this 
unique position has allowed 

me to dispel some of the 
negative stereotypes of 

black women in leadership 
and this challenge is one 

that I particularly welcome, 
embracing the role of change 
agent for myself, my daughter 

and every young black girl 
who aspires to greatness. I 
count it as an honor to pave 

the way for those strong 
black women who will come 

after me.”

With this kind of progressive thinking 
and determination, Angelyne Butler 
is honored to have been nominated 

“Mayor of the Year 2020”. When asked 
what impact this designation would 
have on her, she responded, “It would 
mean the world to me, as it would be 
one of the most humbling accolades 
I could personally receive. It would 
undoubtedly be one of, if not the 
greatest, tribute of my life. This award, 
more than any one accomplishment, 
points more so towards the citizens 
and residents of this great city; those 
who thought enough of me to elect me 
as Mayor. It speaks to the teamwork 
of The Development Authority, The 
Urban Redevelopment Agency and the 
City Council, all of which makes this 
honor a reality. Therefore, while my 
name may be on the award, it should 
also bear the name of each and every 
resident of Forest Park because it 
speaks to the respect that the city so 
deserves.”

Millennials comprise roughly a quarter 
of the U.S. population and as a 
member of this generation, one area 
of Mayor Butler’s focus is on issues 
pertaining to Millennial concerns. 
This group of Americans grew up and 
began their careers in a time when, 
amongst other things, 1) almost every 
home (except for third-world countries) 
had an internet connection and a 
computer, 2) global warming became 

obvious with unusually severe storms, 
hotter weather, colder weather, more 
droughts, etc., 3) there was explosive 
growth in online companies such as 
Google, Facebook, LinkedIn, eBay, 
and PayPal, 4) a revolution in the 
way we work occurred, including 
widespread acceptance of flex-time, 
work from home, and freelancing, and 
5) housing prices grew beyond most 
young people's reach.

To that end, it is Mayor Butler’s desire 
to address some, if not all of these 
issues. She envisions the facilitation of 
live/work/play communities in Forest 
Park, as the research suggests that 
Millennials enjoy and want this, as 
well as the creation of green spaces 
for dog parks. Mayor Butler is looking 
towards attracting and establishing 
a wi-fi café where Millennials can 
gather and not only interact with their 
peers, but also with other generational 
groups— a kind of holistic, communal 
approach. As she has stated, “We 
must also build Millennial-ready 
housing, which means housing that is 
technology-ready, simple yet usable, 
and easily accessible to those other 
prementioned resources.”

In conclusion, Mayor Angelyne 
Butler is a force to be reckoned with, 
knowing that as phenomenal an 
accomplishment of being the first 
is, being significant and having a 
noteworthy impact on those in which 
she has been elected to serve is her 
main focus. Representing the city 
and residents of Forest Park, Ga 
with dignity and respect is indeed 
her utmost priority. To top it off, she 
continues to make her family proud. All 
in all, a shining example of “Mayor of 
the Year”.



FOREST PARK
 is the largest city in 

clayton county

Forest Park is home to the Atlanta State Farmers Market and Gillem Logistics 
Center (1,170+ acres & home to Kroger Co.’s new 1.2 Million sq. ft. 
distribution Facility).  Comfortably located a little over a mile from 

Atlanta Hartsfield Jackson International Airport, 
Forest Park is convenient to Interstate 75, 285 and 675.

‘Forest Park is moving forward with business.’

City of Forest Park | 745 Forest Parkway | Forest Park, Georgia 30297
Office: 404-366-4720 | Fax:  404-608-2343

www.forestparkga.org
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Artie Jones, III
Director of Economic Development-City of College Park  

Global access to the busiest airport
By Kelita Almond

With 20 years of 
experience dealing with 
building homes, cleaning 
up neighborhoods, 

and major economic development 
and community projects such as 
constructing hotels, mixed-used 
developments, and Class A Office 
buildings, the city of College Park’s 
Economic Development Director, Artie 
Jones III, is no stranger to his field. 
A typical work week for him ranges 
anywhere from reviewing contracts 
and purchase agreements, to selling 
property or getting it ready for 
approval by the Clearly College Park 
Business and Industrial Development 
Authority Board, to meeting with and 
assisting business owners or first-
time home buyers. “It can be stressful 
with so many projects going on at 
once and it can be hard to handle 
the workload, but it can also be very 
rewarding when you are able to see 
the fruits of your labor,” said Jones. 

The city of College Park is a small 
town with a true population of 
approximately 15,000, but during the 
day time there are over a quarter of 
a million people in the city due to it 
being the home of one of “the largest 
economic engines in the state of 
Georgia: Hartsfield-Jackson Atlanta 
International Airport,” Jones remarked. 

In addition to his weekly workload, 
Jones also works with city council 
members, mayors, commissioners, 
attorneys, engineers, architects, police 
and fire departments, and strategizes 
with the community and other elected 
officials concerning the city’s goals for 
growth and development. 

With half of the airport being located 
within College Park, the city is 
at an economic advantage. The 
airport project, “ATL Next,” is a 
huge development project currently 
underway inside the airport’s campus. 

This is very beneficial for the city of 
College Park as it is able to capitalize 
off of the businesses that are located 
within the city’s limits that are both 
on and off of the airport’s campus. As 
the Economic Development Director, 
one of Jones’ long-term goals for the 
city is the development of the Airport 
City project, which is a 358-acre, 
mixed-use development which will 
include hotels, restaurants, retail, 
entertainment, and Class-A Office 
buildings. There are also plans to 
develop Old National Highway and the 
Godby Road Corridor area, to bring it 
back to a status of where it once was 
in the vibrant past.

The next step after the pre-planning 
phase for the Airport City Project 
is to move on to the design of the 
major roadways and engineering of 
the major infrastructure. This project 
is already a Tax Allocation District, 
meaning that it’s an area where 
increased revenue within the area 
is reinvested solely back into that 
area. The Godby Road/Old National 
Corridor area is also in the pre-
planning phase and the next step is to 
establish it as a second Tax Allocation 
District. “These projects provide the 
ability for the city to invest a lot of 

money into infrastructure, lights, roads 
and streets, and project areas which 
will attract more developers and make 
the property ready for development,” 
said Jones.

One project that Jones’ department 
had the vision to create is the 
Gateway Center Arena, which is a 
mixed-use, multipurpose, climate-
controlled facility that attracts 
entertainment and all levels of sports 
from professional, to collegiate, 
to high school. This 100,000sq. ft, 
State of the Art, Wi-Fi equipped 
facility has the capacity for 3,500 
people for basketball games, and 
5,000 people for events such as 
concerts, convocations, and religious 
events. This venue is home to the 
College Park Skyhawks, which is the 
G-League team for the Atlanta Hawks 
NBA team, and also the new home 
of the Atlanta Dream WNBA team—
All of their home games are played 
here at the Gateway Arena. It offers 
a number of different places to get 
food and refreshments throughout the 
venue, has great parking, and is easily 
assessible as it is located right next to 
the Georgia International Convention 
Center, which is also owned and 
operated by the city of College Park.

The city of College Park is currently 
entertaining letters of intent from 
businesses that want to be located 
within the Airport City project area 
such as restaurants, hotels, office 
projects, or entertainment venues. 

Under the guide of Economic 
Development Director, Artie Jones 
III, the city is growing rapidly and is 
setting the foundation for a bright and 
promising future.  
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By Lynn Isaac

Dr. Kofi Smith
President & CEO-Atlanta Airlines Terminal Company

A Leader in Next Level Airport Operations

There are many intricate 
moving parts that work 
together to make the 
Hartsfield-Jackson Atlanta 

International Airport known as “the 
busiest airport in the world”. Leading 
one of its major components  making 
it a leader in the industry is Dr. Kofi 
Smith, President and CEO of the 
Atlanta Airlines Terminal Company 
(AATC). He serves as administrator 
of AATC, a privately held company 
responsible for operating and 
maintaining the approximately 7.2 
million square feet Central Passenger 
Terminal Complex (CPTC) at the 
airport. Since taking the reins of the 
AATC in 2011, Dr. Smith is leading the 
organization in achieving surmountable 
accomplishments when it comes to 
airport operations.

Dr. Smith has a very impressive 
background that he incorporates in 
his role at AATC. At the start of his 
professional career, he held a position 
at Milliken & Company. While there, 
he left an imprint by being named the 
recipient of the “2002 Manager of the 
Year Award” for the Floor Covering 
Division and, in the same year, led 
his department in receiving the “2002 
Team of the Year Award”.  Prior to 
joining AATC, Dr. Smith worked for Linc 
Facility Services where he also led his 
teams in receiving various awards. 

In 2011, at the age of 35, Dr. Smith 
was promoted to Chief Executive 
Officer of AATC, making him the 
youngest person to hold this role since 
the corporation’s inception in 1979. 
He is making great strides within this 
organization, so much so, that their 
employee base has grown by 114% 
and has been recognized as one of 
the Top 20 “Best Places to Work” for 
medium size companies by the Atlanta 
Business Chronicle. 

Recently, and most notably, Dr. Smith 

led the organization in implementing 
the “Smart Restroom” concept at 
Hartsfield Jackson International 
Airport. This was done through the 
use of Georgia Pacific’s KOLO Smart 
Monitoring System. At the airport, 
AATC is responsible for maintaining 
the restrooms, and Dr. Smith saw 
the opportunity to utilize the KOLO 
Smart Monitoring System to ensure a 
positive airport traveler’s experience. 
One of the ways this is accomplished 
is by making sure that the restrooms 
are clean, in working order, and fully 
stocked with toilet paper, paper towels, 
and hand sanitizers. This is done by 
the system joining proprietary sensor 
and communications technology with 
Georgia Pacific’s industry-leading 
enMotion® and Compact® dispensers 
and sending the data related to 
outages and other restroom issues 
to its KOLO mobile and desktop 
applications. Since the introduction 
of this system, AATC has improved 
custodian job satisfaction and 
performance, as well as reduced 
customer complaints, yielding 
increased customer satisfaction. Dr. 
Smith stated, “We have an opportunity 
to change the game in the restrooms.” 
This is a great example of the 
commendatory impact that Dr. Smith 

has had thus far at AATC.

Not only is Dr. Smith’s 
accomplishments at AATC impressive, 
so is his educational background and 
personal achievements. He received 
his Bachelor of Industrial Engineering 
degree from Georgia Institute of 
Technology and an Executive MBA in 
Global Business from their Scheller 
College of Business. Recently, he 
received his Doctorate in Business 
Administration from Georgia State 
University. He serves on several board 
of directors that include the national 
board for the National Black Child 
Development Institute, Children’s 
Sports Network Corporation for 
Children’s Healthcare of America 
Foundation, the City of Refuge, 
and Goodwill of North Georgia. His 
accolades include being named Atlanta 
Business League’s “2012 Men of 
Influence”, one of Atlanta Business 
Chronicle’s “40 Under 40” in 2014, 
Georgia Trend’s “40 Under 40” in 2015, 
and in 2018 he was the recipient of 
100 Black Men of North Metro’s Image 
Award, the Atlanta Business League’s 
Trailblazer Award and the Atlanta 
Business Chronicle’s Most Admired 
CEO Award, just to name a few. 

Dr. Smith is a very humble and 
diverse man who is making a positive 
impact on the lives he touches. In 
addition to his role at AATC, he also 
makes time for the things important to 
him—his family and the community. 
He is married to his wife Nicole and 
they have two sons (Kole and Kyler). 
Through his philanthropic efforts, he 
successfully raised over $140,000 for 
Children’s Health Care of Atlanta in 
just six non-consecutive months over 
the past five years. It is quite evident 
that he is dedicated and committed 
to making improvements personally, 
professionally, operationally, and in the 
community.
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The Influencer
Club

What is it? A Book Club
Who's involved? Influencers

How can I join? Hmm...
By Ann Almond

Recently, I sat down and had a Q & A with 
Tyrell Zimmerman, the founder of “The 
Influencer Club,” and here is what he had to 
say...

Q. What made you start a book club?
A. Not just any book club, but a purpose driven 
book club.  I started this book club because I 
have come to realize through out my personal 
and professional life and career that people 
have just lost the desire to want to pick up a 
book and read. Or they may have a desire 
to read, but just do not have the time or their 
lifestyle and/or career may impact their ability 
to take time out and read. As I was processing 
this, I thought to myself, wow! I have so many 
close friends who are professional athletes, 
entertainers, and influencers, and with the way 
that their lives are currently structured, they 
don’t have the time to always pick up a book. 
But maybe if there was a way that I could kind 
of implement this into their lives it would help.

Q. Why is the book club only for black 
male professional athletes, entertainers, & 
influencers? 
A. Truthfully, I really want my brothers to 
read. Reading is fundamental! In our Black 
Culture we glorify so many things. We promote 
so many things. We are proud of so many 
things. But sometimes we forget the basic 
things, like unlocking our minds, through the 
power of reading. So, I was moved to do 
something about this. Something to encourage 
my brothers to read. Especially my brothers 
who are in the NFL, NBA, MLB, and any 
other professional sport. And my brothers 
who are TV & movie stars, recording artist, 
media personalities, and radio personalities. 
You get my drift! I wanted to do something to 
empower my brothers, or better yet, something 
that would instantly allow each person to 
empower one another. “Iron sharpens Iron”. 
With this type of empowerment happening 
within the club, we can use our platform to 

inspire children to become more excited about 
reading. So, I would say that there is a purpose 
and a mission for the club.

Q. What types of books will you all read?
A. That is a great question. We are going to 
be reading all types of books. What I am most 
excited about is that some of the members or 
influencers in our book club are best-selling 
authors, so we will have the opportunity to 
read some of their books as well. Which is 
kind of dope! I don’t want to give away all our 
club information just yet, but I am happy to say 
that one of the books that we will be reading 
is “JAY-Z: Made in America”, by Michael Eric 
Dyson, who is an influencer in our club. The 
forward for the book was given by Pharrell – 
Music Mogul.

Q. Why do you refer to the members as 
influencers?
A. Because this is “The Influencer Club”. 
Everyone in this club are considered 
influencers. They are considered influencers in 
their sport or in their industry. For an example, 
look at all the great work and influence that 
Van Jones of CNN is having across America 
with prison reform and many other things. He 
is an influencer and he is also in our exclusive 
book club. Cool name, right? “The Influencer 
Club”!

Q. Can you tell us who is in “The Influencer 
Club”
A. Yes and No! Right now, I can’t. Soon 
though! I have already leaked a few names. 

Q. What’s next for “The Influencer Club”
A. Everyone should stay tuned for the latest 
news and updates regarding “The Influencer 
Club”. People can also follow me on social 
media for breaking news and information. 
My Instagram is @realhighup_ and the club 
is @theinfluencerclub_ or for any questions 
regarding “The Influencer Club”, people can 
email me at tyrell@tyrellzimmerman.com

Van Jones
American News 
Commentator & 

Author

Michael Eric Dyson
Academic Professor, 
Author, Preacher and 

Radio Host

 Dominique Wilkins
Retired Professional 
Basketball Player, 
Enshrined in the 

Naismith Memorial 
Basketball Hall of 

Fame





Skanska and H. J. 
Russell & Company 
Joint Venture to Build 
Grady Memorial 
Hospital’s Center for 
Advanced Surgical 
Services
By Ann Almond

The joint venture between global development 
and construction firm Skanska, and Atlanta-
based H. J. Russell & Company, one of the 
largest minority-owned construction services 

firm in the U.S., announces it will construct the Center for 
Advanced Surgical Services (CASS), adjacent to Grady 
Memorial Hospital’s (Grady) main campus in Atlanta. The 
free standing, 10-story, 576,960-square-foot structure will 
cost $151 million.

“Skanska recently completed the renovation of Grady’s 
Women’s and Infant’s Center, and we are proud to be part 
of the team bringing even better patient care and comfort 
to our local community,” said Scott Cannon, executive 
vice president and general manager of Skanska’s building 
operations in Georgia and South Carolina. “Thanks to 
our past experience, we will use our best practices of 
extensive collaboration and coordination so that patient 
care is not disrupted.”

The CASS will include 264,000 square feet of occupied 
space for several outpatient clinics, and it will be the site of 
all of its outpatient surgeries. The Center will dramatically 
expand Grady Health’s ability to serve patients at the main 
campus, offering 25 percent more operating room capacity 
and 45 percent more clinical capacity.

“As the fifth busiest public hospital in the country with a 
Level 1 trauma center designation, Grady has become 
a medical jewel in our community, serving some of 
the most critical patients from all backgrounds,” said 
Michael B. Russell, Sr., CEO, H. J. Russell & Company. 
“One of Russell’s core values is literally building on 
our commitment to community, and we’re honored to 
collaborate with Grady, alongside our joint venture partner, 
to build an advanced facility that will further their capacity 
in providing quality health care for all.”

Among the technological and environmental components 
to be built into the Center is a system to allow the 
harvesting and storing of rainwater from the entire block 
for reuse. Construction is expected to be completed by the 
end of the first quarter of 2022.
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City leaders, builders and community members 
recently broke ground on the new Fayetteville 
City Hall & City Center Park, which represents 
a milestone along the path to creating a more 

vibrant and engaging downtown space for the whole 
community to enjoy.

A two-acre tract fronting West Stonewall Avenue will be 
home to a new, two-story City Hall building that will be set 
within a walkable, inviting plaza offering spaces for light 
exercise and quiet reflection. Beyond that, a meandering 
walking path and outdoor classroom lead down a gentle 
slope to City Center Park.

Amenities lined up for the eight-acre park space include 
a concrete stream, children’s splash pad and playground, 
walk-around pond, picnic pavilion, a grand lawn with 
performance facilities, dog park, and will also incorporate 
renovations of two existing structures, the historic Fayette 
County High School Gymnasium and the industrial-looking 
Bus Barn.

Overlooking the southern edge of the park space will be 
the new Walton Communities mixed-use development, 
which is expected to begin construction in the spring. New 
public streets and parking areas will tie in with these new 
and existing developments, including the adjacent Fayette 
County Administrative Complex and Fayette County Public 
Library.

“This is a great day for Fayetteville,” said City Manager Ray 
Gibson. “The vision to build this new City Hall and park 
space began about four years ago as the City leadership 
team, Mayor Johnson, and our City Council members 
discussed strategies to make sure the City of Fayetteville 
was well prepared for the growth happening and anticipated 
in the local area.

Throughout those years of researching and planning, 
members of the public were invited to the discussion table 
and to help shape the course of things to come.

“We listened to what our citizens had to say about building 
an environment in our downtown district where they could 
bring their families, meet with other residents, and more 
openly engage their City government,” Gibson said.

According to Downtown Development Director Brian 
Wismer, demolition of the Board of Education administrative 
buildings will commence in the coming weeks, and 
construction of the new City Hall building and park space 
should follow shortly after. Construction of the entire, 10-
acre development is expected to be completed by late 2020 
or early 2021, depending on the weather.

Fayetteville to build 
new City Hall and City 
Center
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By Ann Almond

As a part of the City of South Fulton's  
incorporation and transfer of county assets, 
they officially acquired the Southwest and South 
Fulton Arts Centers from Fulton County during 

a transfer ceremony that was held on January 9, 2020.  
The acquiring of Southwest and South Fulton Arts Centers 
marks an immense effort made by the city to enhance 
citizen’s quality of life.

Through its newly expanded Parks, Recreation and Cultural 
Affairs Department, the city is building on the county’s 
world-class instructional and performance programming 
through new partnerships with the Atlanta Opera, the 
Serenbe Institute and other talented instructors and 
production companies.

“This project involved the entire community,” said Mayor 
William “Bill” Edwards. “There has been exceptional 
entertainment at the arts centers and we want to continue 
to replicate that greatness. 

"We will work strategically to ensure there are no breaks 
in the availability of popular programs offered to residents, 
including summer camps, dance instruction and art 

classes,” Edwards 
continued.

Assessments 
of both facilities 
are underway 
to determine 
what repairs, 
renovations and 
upgrades are 
necessary before 
classes start. 
Edwards said 
the city will make 
significant investments in the centers in coming years. The 
city recently unveiled a strategic planning process that will 
define its arts and culture programming. Residents will be 
able to help shape that vision through public meetings.

“Today is another great day in the history of South Fulton, 
amongst our many great days,” said Odie Donald, City 
Manager. “Acquiring Southwest Arts Center helps us jump 
start our efforts to give residents the quality of life they 
envisioned when they called for cityhood."

An official event opening is scheduled for February 2020.

City of South Fulton Acquires Southwest and 
South Fulton Arts Centers
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The Atlanta Business Journal launches 
a small business boot-camp series
By Marc Parham, Small Business Expert, CAPBuilder 
Network Group, Marcp@capbuildernetwork.com, www.
capbuildernetwork.com

The Atlanta Business Journal is launching a Small Business 
Weekend Boot Camp focused on helping business owners 
learn how to start and grow their businesses.

Boot-camp style learning has become a very popular 
alternative to the standard classroom type training. Why? 
Instead of attending weekly 2-hour sessions for twelve 
hours, the participants attend four 4-hours sessions on 
the weekend or one day during the week. The participants 
feel that this is a better use of their time, they receive more 
information and can get through the training more quickly.

The Atlanta Business Journal is using this boot-camp 
model to start providing training to small business owners. 

With over 30 years providing informative articles, interviews 
and other information to the Atlanta market the Atlanta 
Business Journal realizes how important it is for business 
owners to get the right education to keep growing their 
businesses.

The one major issue? When can the busy business owner 
find time to take classes or workshops to increase their 
business knowledge? Watching YouTube videos just 
doesn’t cut it sometimes.

Most workshops are offered during the week after work 
hours and sometimes during the day.

After working all day, even if you can make the workshop, 
you are tired and can have trouble focusing on the great 

information that may be right there in front of you.

Creed Parnell the publisher of Atlanta Business Journal 
www.abjdigital.com and Marc Parham www.marcparham.
com small business expert, radio show host www.
capbuildertalk.com and director of the Entrepreneurship 
Center for the Urban League of Greater Atlanta have 
collaborated to create a great solution.

A four-session weekend boot camp series that will provide 
the training and education you need to evaluate where 
you are, determine where you want to go and develop a 
strategic plan on how to get there.

Participants will attend a four session, four-hour interactive 
training workshop for three consecutive Saturdays and 
pitch their business at the fourth session to a panel of 
experts that will give them advise and comments about 
their business.
The topics covered in each session will be.

•  Session 1 – Is small business the right fit for you and the 
steps to starting a small business
•  Session 2 – Learn how to organize your business and 
understanding insurance, banking and taxes.
•  Session 3 – How to market your business to the right 
customers and how to pitch your business.
•  Session 4 – Pitch your business to a panel of experts 
and receive competition certificates.

The participants will also receive one, 1-on-1 business 
coaching session with an expert business coach to discuss 
their ideas or ways to grow their business.

The bootcamp sessions will begin on Saturday, February 
22, 2020 at the Business Development Initiative, located 
at 2481 Greenbriar Parkway, Suite #104, Atlanta, 
30331. For more information or to register, go to: 
abjbusinessbootcamp.eventbrite.com.
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A Proven 
Funding Model 
for Economic 
Development 
Organizations
By Michael Davis

The importance of economic 
development organizations (EDOs) for the development, 
growth, and vitality of our communities cannot be 
underscored enough nor questioned. In a time of shifting 
norms, federal and local government EDO funding 
mechanisms are shrinking and becoming unpredictable in 
nature. This paradigm shift has raised funder expectations, 
funding scrutiny, and accountability for quick wins while 
making fast quality of life impact almost impossible. 
EDOs are forced to invest increasing amounts of time 
and resources to secure funding in order to maintain their 
current level of service and community impact or in some 
instances just to stay in business.

Historically, a large percentage of the EDO funding has 
been from the public sector.  EDOs faced with the new 
reality in annual public funding are actively exploring all the 
ways to improve their bottom line. The table below shows 
the funding sources for EDO by type.

EDO Funding Sources
Type - Public
Examples: Local Governments, Regional Planning 
Organizations, State Economic Development Organizations
Funding: Funding through city, federal, state, and county 
sources

Type - Private
Examples: A majority are nonprofit corporations such as 
a Chamber of Commerce or Community Development 
Corporation
Funding: Funding through government, foundations, 
individuals, and corporation sources in the form of 
membership dues or contracts

Type - Public Private
Examples: An unincorporated committee or incorporated 
nonprofit tax-exempt
Funding: Funding through local government by contract, 
budget line item, or grants that are renewed annually

The funding solution chosen by more and more EDOs 
across the United States is an Investment-Driven ModelTM, 
as described in author Tom Ralser’s Asking Rights: Why 
Some Nonprofits Get Funded (and some don’t). This is not 
a new funding model, but its popularity has increased in 
response to the mercurial nature of public funding. 

How does Investment-Driven Model fundraising work?
•	A multi-year strategic action plan is developed for 

focusing on growing the economy, addressing workforce 
development challenges, proving more jobs, or solving 
major community issues.

•	Engage local stakeholders for strategic action plan input 
and/or validation of the strategic action plan.

•	 Launch fundraising campaign to secure multi-year 
(i.e. 3 year or 5 year) pledge commitments from local 
stakeholders.

•	Execute the strategic action plan, achieve the 
measurable goals, and provide the return-on-investment 
(ROI) to the investors as well as positive impact for the 
community.

•	Provide regular stakeholder communication updates 
during the multi-year period.

What are the key benefits of this type of capital 
campaign?
•	 The multi-year annual pledges eliminate the uncertainty 

of annual EDO fundraising.

•	 The multi-year investment commitments reduce the 
amount of time organization resources are engaged in 
annual fundraising.

•	 The EDO can invest more resource time for 
implementing programs and services to make a positive 
impact.

•	 The predictable topline investment provides for the ability 
for long-term EDO planning.

What are the keys for a successful Investment-Driven 
Model capital campaign?
•	 The higher degree to which your organization has 

Asking RightsTM (a track record of delivering outcomes 
that are valuable to investors), the better positioned the 
campaign is for success.

•	A strategic action plan based on stakeholder priorities 
and a clear return on investment for the investors, the 
municipalities, and the community.

•	Strong indicators and results from the Feasibility Study 
conducted on the EDO strategic action plan.

•	An outside firm who wakes up every day solely focused 
on the leading the charge to achieve the campaign 
fundraising goal.

Suggested Reading 
•	Asking Rights: Why Some Nonprofits Get Funded (and 

some don’t)

•	ROI for Nonprofits:  The New Key to Sustainability 

Convergent Nonprofit Solutions is a national nonprofit 
consulting and fundraising campaign management firm. 
Our team has worked with several hundred nonprofit 
organizations across all 50 states and internationally. Our 
experts focus on providing hands-on, outcome-driven 
solutions customized to fit each unique situation, timeline, 
and budget.  
If you want to learn more about the Investment-Driven 
Model for your EDO or nonprofit entity, please contact 
Michael Davis, Project Director, Convergent Nonprofit 
Solutions at mdavis@convergentnonprofit.com or 
800.886.0280.
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How to Boost 
Business 
Efficiency
By Susan Friesen

Do you feel like you’re 
always busy but you’re 
never getting everything 
on your list done? Or 

maybe you need some help with time 
management and organization.

Well, as we enter a new year—in fact, 
a new decade—I want you to forget 
about setting business goals, and get 
more efficient instead!

Wait… what?

That’s right! I’m not saying it’s not 
great to have goals, but if you focus 
too much on reaching far ahead, it’s 
easy to miss out on what’s right in 
front of you.

7 Ways to be More Efficient in Your 
Business

Take a look at what’s happening 
today
Instead of always thinking about 
tomorrow, take a long look at what 
isn’t working now. You can’t make the 
changes that will help you reach your 
goals until you understand what needs 
to happen.
 
Doing an audit, where you take 
inventory of your marketing 
campaigns, content, competitors and 
so on, is an ideal way to do a deep 
dive into how your company is actually 
performing.

Create a sustainable plan
It’s important to have a business plan, 
so you can better understand your 
competition and customers, position 
your brand and track performance. It 
also gives you a road map to follow.
 
Check out our guest blogger Pamela 
Chatry’s blog Why Short Business 
Plans Are Viable Options for 
Entrepreneurs.
 
Also take a look at my Basic Marketing 

Plan for Entrepreneurs and Why 
Business Plans are a Must-Have.
Learn how to delegate
It’s so common for entrepreneurs to do 
(or try to do) everything themselves. 
Not only is this unproductive and 
stressful, but it wastes time that you 
could be spending on your core 
competencies.
 
Efficient business practices include 
finding people who specialize in areas 
you don’t, which frees up time to focus 
on what matters.

Automate everything you can
Fortunately, many processes and 
workflows can be automated. 
Frequent or repetitive tasks can 
be set up automatically, like auto 
responder emails and newsletter 
signups. Constant Contact is a service 
I like to use, because it makes email 
marketing easy and automated.

Streamline your tools
There are so many useful tools 
available to make your everyday 
marketing and social media tasks 
much less complicated.
 
Here are a few to look into:

Evernote for tracking leads, clients, 
notes and projects; and keeping to-do 
lists.

Hootsuite, Buffer and MeetEdgar are 
social media management tools that 
let you schedule all of your posts in 
one place. 

Business Academy shows.
Microsoft Outlook for business emails. 
I find many free services like Gmail 
inefficient, because you have to 
search for emails and it’s hard to keep 
your inbox organized.

Calendy or Acuity to manage your 
calendar and set up appointments.
Monday, Asana or eGroupware 
(which we use) to organize and track 

projects and tasks like webinars, 
launches and content.

Focus on one task at a time
It’s easy for small business owners 
to get distracted and jump from task 
to task throughout the day. One of 
the best ways to improve business 
efficiency is to avoid distractions.
 
Delegate specific times to be on social 
media, as this is one of the biggest 
time sucks. Don’t get distracted by 
emails, phone calls and texts. And 
when you finish something, move on.

Use the Law of Attraction to your 
advantage
I just did a Tea Time Tip: Marketing 
for Busy Entrepreneurs episode with 
Gratitude Expert Dana Smithers. How 
Gratitude is Good for Business gives 
you some valuable tips on attracting 
positivity into your life and business.

From meditation to keeping a 
gratitude journal, you have the power 
to increase your business efficiency 
by being more grateful and open to 
possibilities.

Running your business takes a lot of 
time, energy and money. Believe me, 
I know! The more efficient you can 
make your processes, the more you 
increase your chances of success and 
abundance in 2020.

About the Author, Susan Friesen
Susan Friesen, founder of eVision 
Media.  She is a Web Specialist, 
Business & Marketing Consultant, 
and Social Media Advisor. She works 
with entrepreneurs who struggle with 
having the lack of knowledge, skill and 
support needed to create their online 
business presence.



Crisis Stagnation Growth Prosperity

You can’t control market conditions…,
but you can control your organizations

bilit t l d th h th

Crisis Stagnation Growth Prosperity

ability to lead through them.

Leadership is situational. As market conditions change, the consistent winner is
the organization with the most proactive and prepared leadership team. LER
Solutions Executive Coaching and Development Services combines the latest in
leadership innovation with over 100 years of leadership experience to prepare
your leaders for the awesome task of leadership.
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ATLANTA INFLUENCERS TURN OUT FOR ABJ DIGITAL’S 
FIRST ANNUAL TOP 25 EXTRAORDINARY 

ATLANTANS RECEPTION
Legendary Actor Lou Gossett, 
Jr., NFL Player Josh Norman, 
Reality TV Stars Lisa Nicole 
Cloud and  Sabrina McKenzie, 
Among Celebrity Attendees 
By ABJ Digital Team Recap

December of last year, the Zucot Gallery, a black-
owned art gallery located near Centennial 
Olympic Park, was buzzing with energy and 
excitement as Atlanta influencers gathered to 

celebrate those being honored in the first annual Top 25 
Extraordinary Atlantans commemorative edition, presented 
by the ABJ (Atlanta Business Journal) Digital Magazine.  

Over 200 people attended the celebration, which 
recognized 25 power brokers from Atlanta who are steadily 
making societal impact through their work as community 
influencers in business, government, entertainment, media, 
religion, education, law, etc.  Among the attendees were 
both local and nationally known film, television, and sports 
celebrities, including actor Louis Gossett, Jr., Josh Norman 
of the Washington Redskins and Reality TV Show Stars 
Lisa Nicole Cloud and Sabrina McKenzie.    

Hosted by Kevin C. Pride, co-publisher of the ABJ Digital 
and Founder of Influencer 365, a full service digital 
marketing company and Marc Parham, business partner 
and co-host of the Influencer 365 Discussions  events,  the 
reception served as a power networking opportunity and 
honoree celebration and featured live entertainment by 
independent recording artists, Nella-Joi  and Q Coleman.

“At Influencer 365, we fully understand the power and 
opportunities present in being an influencer and we are 
very happy with how well our first 25 Top Extraordinary 
Atlantans event was received,” shared Kevin C. Pride.  
“Atlanta always has something going on every night of the 
week, so we are excited that so many Atlanta influencers 

wanted to be part of our event,” he said. 

The new annual designation and accompanying 
commemorative issue, shares profiles  of  some 
outstanding Atlanta residents, who have exhibited 
excellence in their respective areas, and whose personal 
and professional efforts are contributing to the greater good 
of both the local and national community. 

The ABJ Digital and the Top 25 Extraordinary Atlantans 
Commemorative Edition, is the newest iteration of the 
Atlanta Business Journal Magazine, a quarterly business 
publication for African-American entrepreneurs and 
corporate executives, which began publishing over 20 
years ago by renowned Atlanta Entrepreneur, Creed 
Pannell, who also produces the Georgia Minority Business 
Awards, and  who now partners with Pride on the ABJ  
Digital Magazine and Georgia Minority Business Awards.  

In addition to a special history maker profile on 2018 
Georgia gubernatorial candidate, Stacey Abrams, 
the Top 25 Extraordinary Atlantans recognized in the 
commemorative edition, includes: Political Commentator 
and Media Personality, Rashad Richey; Civil, Human 
Rights and Climate Change Advocate, Dr. Gerald Durley; 
Rapper and Entrepreneur, Michael Render; President, 
Urban League Greater Atlanta, Nancy Flake-Johnson;  
Legendary Actor, Louis Gossett; Business Mogul and 
Fashion Designer, Lisa Nicole Cloud;  President, Beulah 
Heights University, Dr. Benson Karanja; Executive Director/
Southern Regional Operations for Kia, Percy Vaughn; 
Zsa Zsa Heard, CEO, City of LaGrange; Chief Magistrate 
Court Judge Cassandra Kirk; Director, Small Business 
Development for Invest Atlanta, Lonnie Saboor; Zucot 
Gallery Director and Partner, Onaje Henderson; Southeast 
Regional Vice President for Boys and Girls Club of 
America, Tony Orr; President/CEO Atlanta Airlines Terminal 
Company, Dr. Kofi Smith; Executive Director, Georgia 
International Convention Center, Mercedes Miller; Bishop 
Aaron B. Lackey, Sr.; Fulton County Solicitor General, Keith 
E. Gammage; Georgia State Representative,

continued on page 40
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Photo credit: Photography by 

Faith aka Faith Swift
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Highlights
from the evening

Derrick Jackson; Women and 
Children’s Rights Activist, Sabrina 
McKenzie; CEO, Goodwill of North 
Georgia, Keith T. Parker; Political 
Strategist, Principal of Hicks 
Evaluation Group, Fredrick Hicks; 
Iconic Business and Community 
Leader, Owner, Bussey Florists, 
Dr. Alice Bussey; Entrepreneur and 
Media Personality, Michelle Taylor 
Willis; Chief Executive Officer, 
DeKalb County, Michael Thurmond 
and Territory Sales Director for 
Dignity Memorial, Raymond Burr. 

In addition to being featured 
in both the digital and printed 
commemorative issues, will each 
received a proclamation from the 
Georgia Secretary of State and are 
featured on a billboard in downtown 
Atlanta. 

There was a raffle for the opportunity 
to drive an Infiniti for a weekend 
that helped raise funds in support  
of ABEL 2, a 501c3 nonprofit 
organization working to create 
opportunities for performing artists 
with disabilities to share their gifts on 
stage. 
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My talk with Terry 
McGaughey!
Terry McGaughey, CEO of PGN (Power Generation 
Network), has a no-nonsense look of intensity on her face. 
It can best be explained as driven by faith, an experienced-
based vision, a strong commitment to her community and a 
sense of urgency. That intensity was on full display during 
an interview I had with her recently. 

HOWARD: Can you walk me through your story PGN story? 

MCGAUGHEY: I’m very passionate about helping people become 
successful in business. I’ve been in personal finance, business 
training and coaching for the last 25 years, so I have seen a lot. 
We created PGN to be a catalyst for promoting black-owned 
businesses and concentrate our efforts in two areas; one, to 
help our business owners gain access to professional tools 
to empower them to deliver their products or services on a 
consistent basis. Two, to bring awareness to the disparities that 
exist and hinder our businesses from achieving the successes 
that others experience. The fact is that other non-black groups 
do consciously support their local businesses. Even when they 
are away from home, they look for ways to support people who 
look like them. Unfortunately, seeds sown in our community have 
created lingering distrust that has impacted the overall welfare of 
our communities. We are committed to changing that.

HOWARD: So, what is the compelling business case for 
supporting black-owned business?

MCGAUGHEY: The more successful our business communities 
become the better the quality of life becomes for the people that 
live there. Failing businesses equal failing communities. Failing 
communities equal failing schools and failing schools equal failing 
futures for generations to come. More income generated by our 
businesses will result in more African Americans being employed, 
increased revenues for our local municipalities resulting in better 
school programs, competitive salaries for teachers and law 
enforcement, etc. When our business community succeeds we 
will see our property values increase; infrastructure will be better, 
better healthcare and so much more. Simply put, not supporting 
local black owned businesses is like shooting yourself in the foot. 
Its crippling. Thus, we believe that by educating consumers about 
our history and bringing awareness to the challenges that black 
businesses face today will create a generation of people who 
think and act differently. 

HOWARD: So how are U. S. minority-owned faring compared to 
white firms? 

MCGAUGHEY: According to a report published by The Minority 
Business Development Agency, white firms average $650K in 
annual revenues, Asian firms $409K, Hispanics $155K, American 
Indian firms $154K. For black owned firms that number is $72K. 
Let those figures sink in.

HOWARD: What are you doing to help consumers locate black 
businesses?

MCGAUGHEY: In addition to our social media presence, we have 
a black business directory that provides great detail about their 
businesses and we are launching PGNDeals (Groupon like site) in 
the late fall. 

HOWARD: Has it been a smooth road so far? 

MCGAUGHEY: Not at all. We have found that saying “Buy 

Black” is not enough. You would think that with everything that 
is happening today our communities would be bending over 
backwards supporting one another, yet we don’t on a consistent 
basis. We believe that by educating consumers on our history 
and bringing awareness to the challenges that black businesses 
face today will create a generation of people that think and act 
differently.

HOWARD: Based on what you know now, if you could roll the 
clock forward to, say, 10 -15 years from now relating to the state 
of black owned businesses, what would PGN have accomplished?

MCGAUGHEY: Great question. Clearly it would be identifiable 
positive change in our communities, a unified people that cares 
for and supports each other. It would also be a generation of 
people who think and act differently because they understand our 
history and the importance of supporting black owned business 
and are doing so consistently. You would see it reflected in every 
aspect of our daily lives. The wealth and education gap would be 
no more.  

HOWARD: Describe one of the biggest challenges black owned 
businesses face today and how they should overcome them? 

MCGAUGHEY: The lack of support from within our own 
community first comes to mind. Look, the black community 
spends over 1.3 Trillion dollars annually and only 2 pennies on 
the dollar finds its way to the black business community. The way 
we deal with this is what we are doing at PGN. We are bringing 
awareness to consumers about our history of oppression and 
exclusion that’s created a massive wealth gap and rift within our 
community.  When we don’t know our history and how it impacts 
our today and our tomorrow, we won’t’ see the need to change 
our actions. We are all about empowering our community to think 
and act differently.

HOWARD: Say that one has a negative experience with a black 
owned business but are reluctant to provide constructive feedback 
not knowing how it will be received. What advice would you offer 
this person? 

MCGAUGHEY: Our businesses need constructive feedback to be 
able to provide the consistency that is needed to build trust in our 
communities. PGN provides our consumers with an anonymous 
feedback form so they can give our business owners helpful 
insight.  

HOWARD: Since many African Americans attend church, how 
is it in the best interest of church leaders to encourage their 
congregations to support black owned businesses? 

MCGAUGHEY: Well the truth is that many black business owners 
do in fact support black churches. So, when church members 
support black-owned businesses, those businesses and church-
goers will be in a better position to give more tithes and offerings 
to the church. It’s really that simple.  

HOWARD: What advice would you offer to the much younger 
Terry McGaughey?

MCGAUGHEY: I’d tell her to stay earnest in prayer, be patient, 
trust God and not to move in her own strengths. I would also tell 
her to know her history.

© Terry Howard is an award-winning writer and storyteller. He is 
a contributing writer with the Chattanooga News Chronicle, The 
American Diversity Report, The Atlanta Business Journal, The 
Shenandoah Valley Hit, The Echo World, Black Market.com, 
the Chapel Hill News and Views, founder of the “26 Tiny Paint 
Brushes” writers’ guild, and recipient of the 2019 Dr. Martin Luther 
King Leadership Award. He can be reached at wwhoward3@
gmail.com
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Are Your Lungs 
Trying to Tell You 
Something?
By Ann Almond

Do you get short of breath doing daily activities? 
Feel like you’re unable to take deep breaths? 
Are you constantly coughing or wheezing? If you 
said yes to any of these questions, you may be 

experiencing symptoms of chronic obstructive pulmonary 
disease (COPD), a serious, potentially devastating lung 
disease also known as chronic bronchitis or emphysema. 
Though it’s easy to think of these symptoms as just part 
of “getting older’’ or as problems that come with allergies, 
often they are not. 

Nearly 16 million people in the United States are currently 
living with a COPD diagnosis, and millions more don’t 
know they have it. COPD is the fourth leading cause 
of death in the United States and a leading cause of 
disability.   

In people with COPD, the airways that carry air in and 
out of the lungs become partially blocked, which makes 
it increasingly difficult to breathe. If left undetected, the 
disease can greatly affect your quality of life and your 
ability to complete even ordinary daily activities. 

COPD often occurs in people who have a history of 
smoking or long-term exposure to secondhand smoke 
and other lung irritants, such as air pollution, chemical 
fumes, and dusts from the environment or workplace. The 
chances of getting COPD also increases significantly in 
people who have alpha-1 antitrypsin deficiency, a rare 
genetic condition. 

While COPD develops slowly and worsens over time, 
its symptoms can be treated and its progression can be 
slowed, which is why early detection and treatment are 
so important. If you are noticing any issues with your 
breathing, talk to your health care provider about getting 
tested for COPD. The sooner you get a diagnosis, the 
sooner treatment can begin. Your provider will design 
a treatment plan to help address your symptoms and 
improve your lung function and quality of life.

The key to keeping COPD at bay – or preventing it from 
getting worse – is to understand and recognize the signs 
and symptoms early and discuss them with your health 
care provider. The sooner this happens, the sooner you 
can get back to doing the things you love.

Through educational efforts like the Learn More Breathe 
Better program (https://www.nhlbi.nih.gov/breathebetter), 
the National Heart, Lung, and Blood Institute shares 
valuable information about the symptoms of COPD, as well 
as how to diagnose and treat it. With these tools, those 
living with COPD can effectively manage the disease, 
and those who have symptoms can find the support and 
assistance they need. 

Photo courtesy of Getty Images
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6.2 Million middle 
and high school 
students used tobacco 
products in 2019... 
What will happen in 
2020?
E-cigarettes most commonly 
used tobacco product
By Ann Almond

This is a shocking epidemic of youth 
use of e-cigarettes. About 6.2 million 
U.S. middle and high school students 
were current (past 30-day) users of 
some type of tobacco product in 2019, 
according to new National Youth 
Tobacco Survey (NYTS) data released 
in the Morbidity and Mortality Weekly 
Report.

The survey found that about 1 in 3 
high school students (4.7 million) and 
about 1 in 8 middle school students 
(1.5 million) are current tobacco users.

For the sixth year in a row, e-cigarettes 
were the most commonly used 
tobacco product among high school 
(27.5%) and middle school students 
(10.5%). Tobacco products used by 
middle and high school students were 
not limited to e-cigarettes, but also 
included cigars, cigarettes, smokeless 
tobacco, hookahs, and pipe tobacco.

“Our Nation’s youth are becoming 
increasingly exposed to nicotine, a 
drug that is highly addictive and can 
harm brain development,” said CDC 
Director Robert R. Redfield, M.D. 
“Youth use of any tobacco product, 
including e-cigarettes, is unsafe.”

Data on youth tobacco-product use
In collaboration with the U.S. Food and 
Drug Administration, CDC analyzed 
data from the 2019 NYTS. NYTS has 
been conducted periodically during 
1999–2009 and annually since 2011. 
From 1999 through 2018, NYTS 
had been conducted in middle and 
high schools via paper and pencil 
questionnaires. In 2019, NYTS, for the 
first time, was administered in schools 
using tablet computers.

Key findings:
Among high schoolers, e-cigarettes 
were the most commonly used 
(27.5%) tobacco product, followed 
by cigars (7.6%), cigarettes (5.8%), 
smokeless tobacco (4.8%), hookahs 
(3.4%), and pipe tobacco (1.1%).
Among middle schoolers, e-cigarettes 
(10.5%) were also the most commonly 
used tobacco product, followed by 
cigars (2.3%), cigarettes (2.3%), 
smokeless tobacco (1.8%), and 
hookahs (1.6%).

Among middle and high school 
students overall, the most commonly 
used tobacco product combination 
among multiple tobacco product 
users was e-cigarettes and cigars 
(17.2%), followed by e-cigarettes and 
cigarettes (13.3%), and e-cigarettes 
and smokeless tobacco (9.8%).
In 2019, among middle and high 
school students, more than half 
(57.8%) of current tobacco product 
users reported seriously thinking 
about quitting all tobacco products. 
In addition, 57.5% reported they had 
stopped using all tobacco products for 
one or more days because they were 
trying to quit. Increasing successful 
quit attempts could complement 
prevention efforts to reduce tobacco 
product use among youths.

Multiple factors influence youth 
initiation and use of tobacco products. 
Today’s report assessed several 
of these factors, including tobacco 
product advertising and promotions, 
flavored tobacco products, curiosity, 
and misperceptions of harm.

Tobacco product advertising and 
promotions: In 2019, nearly 9 in 10 

middle and high school students (22.9 
million) reported exposure to tobacco 
product advertisements or promotions 
from at least one source.

Flavored tobacco products: Nearly 
7 in 10 (4.3 million) middle and high 
school students who currently use 
tobacco reported use of flavored 
tobacco products in 2019.

Curiosity: Among students who 
reported ever having tried e-cigarettes, 
the three most common reasons 
for use were “I was curious about 
them” (55.3%), “friend or family 
member used them” (30.8%), and 
“they are available in flavors, such 
as mint, candy, fruit, or chocolate” 
(22.4%). Among students who never 
used e-cigarettes, 39.1% were 
curious about using e-cigarettes and 
37.0% were curious about smoking 
cigarettes.

Misperceptions of harm: Among all 
students, perceiving no harm or little 
harm from intermittent tobacco product 
use (use on some days but not every 
day) was 28.2% for e-cigarettes, 
16.4% for hookahs, 11.5% for 
smokeless tobacco products, and 
9.5% for cigarettes.

What more can be done about youth 
tobacco use? Comprehensive, 
sustained, evidence-based tobacco 
control strategies, combined with FDA 
regulation of tobacco products, are 
important for preventing and reducing 
tobacco product use among U.S. 
youths. visit www.cdc.gov/mmwr. 
To learn more about quitting and 
preventing youth from using tobacco 
products, visit www.BeTobaccoFree.
gov



877-393-1818
www.oriasoshay.com

Im My own Mirror’s Image!

President and Founder of Oria's O'shay

oriasoshay@gmail.com

Maria Lee-Driver creates magic 

everywhere she goes. Her journey into 

the charmed world of small business 

began in her late teens and continues 

to this day. Although there have been 

detours along the way, they have all 

lead her to a place of success and 

inspiration.

Health and Wellness Conference

Maria Lee-DriverMaria Lee-Driver

I’m My Own Mirror’s Image Health and Wellness 

Conference will allow individuals to reflect and focus 

on what’s important to them not society. Educational 

information on living a clean lifestyle, forming healthy 

habits and a new financial mindset, providing 

instruction on taking care of oneself and how helping 

others is never work!

Today, Maria is hard at work 

spearheading the growth of her 

business and developing new 

products in business ventures.

I’m My Own Mirror’s Image
Health and Wellness Conference

is a springboard of Oria’s O’shay

trademark successes.

Most importantly it has the structure of guidelines,

boundaries and lots of fun!
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[CALENDAR OF EVENTS]

February

Motown music
February 7 - 23, 2020
Enjoy ‘60s and ‘70s classics by The 
Supremes, The Temptations, The 
Jackson Five, and Stevie Wonder 
during Stepp Stewart’s Motown 
Motor City Revue at Marietta’s New 
Theatre in the Square.

RV show
February 7 - 9, 2020
See the latest recreational vehicles and 
accessories at Georgia RV & Camper 
Show at Cobb Galleria Centre.

MLK Day Parades
 three locations
10 a.m. Fayetteville (Fayette County)
10 a.m. McDonough (Henry County)
11 a.m. Lawrenceville (Gwinnett County)

MLK Day march & rally
January 20, 2020 (1:45 to 4:30 p.m.)
Dr. Martin Luther King Jr. Holiday Commemorative 
March & Rally begins at Peachtree Street and Baker 
Street and ends in front of The King Center. Assemble 
at 1:15 p.m. and march at 1:45 p.m. Free.

MLK Day for kids
The Children’s Museum of Atlanta has special events 
(music, stories, and performances). Admission cost.

Free museum day
See the historic houses, gardens, and exhibitions at 
Atlanta History Center, with “inspiring performances, 
programs, and historical simulations that highlight 
contributions and stories of African Americans in Atlanta” 
in honor of Martin Luther King, Jr. Day. Free.

Free tour on MLK day
We Shall Overcome: Free MLK Day Tour is a walking 
tour at Oakland Cemetery that features stories about 
African Americans from the Civil War to Civil Rights. 
Register on Jan. 6 since it’s likely to fill quickly. Free.

Free national park day
Enjoy Free Entrance Days in the National Parks, 
including Chattahoochee River National Recreation 
Area, in honor of Martin Luther King, Jr. Day.

Flower show
February 21 - 23, 2020 
(Thursday preview party)
See thousands of plants, small garden 
displays, and prize winners at the Atlanta 
Botanical Garden Flower Show at 
Atlanta Botanical Garden.

Calendar     
Winter     

 January 

Travel show
February 29 - March 1, 
2020
Hear talks by travel experts 
(including Samantha Brown 
and Peter Greenberg) and 
shop from travel industry 
vendors at the Travel & 
Adventure Show in Cobb 
Galleria Centre.

January 20, 2020
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March

Family obstacle course
March 14, 2020
You and your kids age 3+ can take 
the KidFitStrong Fitness Challenge, 
which includes 10 fitness stations 
(sprinting, push ups, wall crawls, 
hurdles, jumping jacks, sit 
ups, climbing, tunnel crawls) in 
Piedmont Park. Free 

Pet adoption day
March 2020 
(undated)
Meet pets available 
to adopt on Adoption 
Day at the Governor’s 
Mansion. Free but 
register in advance..

Restaurant week
March 2020 (undated)
Get a special deal on a lunch or 
dinner meal at a dozen restaurants 
during ATL Airport District 
Restaurant Week in East Point, 
College Park, and Hapeville.

Science festival
March 6 - 21, 2020
Atlanta Science Festival features hands-on activities, 
performances, presentations, and facility tours in 
dozens of locations to celebrate local science and 
technology. The giant Exploration Expo is March 21 in 
Piedmont Park.

Cherry blossom festival - 
Macon
March 27 - April 5, 2020
International Cherry Blossom Festival 
includes 75 events, arts & crafts 
vendors, concerts, food trucks, a parade, 
parties, and Macon’s 350,000 flowering 
cherry trees.

St. Patrick’s Day parade
March 14, 2020 (noon)
The Atlanta St. Patrick’s Parade has 2,000 dancers, 
musicians, and Irish enthusiasts, plus giant balloons, 
floats, and marching bands in Midtown going south on 
Peachtree Street (from 15th St. NE to 5th St. NE).

Chicken wing festival
March 28 - 29, 2020
Wing & Rock Fest offers chicken 
wings from local restaurants, an 
eating contest, live music, arts 
and crafts vendors, and a kids’ 
zone at Etowah River Park in 
Canton. Free.

of events     

[CALENDAR OF EVENTS]



[INTERNATIONAL  NEWS UPDATE]

Congratulations 
Lady Bernadette Ijeh

Society 
Celebration's 

Fashion Icon & 
Humanitarian of 

the Year 
We wish to congratulate our dear 
friend Lady Ijeh on her phenomenal 
achievements and success....
Other Achievements and Awards include:

1986 Won fashion competition organized by the 
Caribbean Airways

1992 Invited to a Garden Party at Buckingham 
Palace by the Royal Family

1994 Received National Black Women’s 
Achievement Awards

1994 Recognized and featured in Upscale 
Magazine for her work

1996 Award for breaking barriers and entering 
the International business arena in the United 
States and other Countries

1996 Award for successful Business 
Leadership

1998 Received Golden Award from Oasis 
Promotion 

2003 Recognized as one of 23 African Role 
Models in the United Kingdom –  African 
around town business review

2016 Invited to be a presenter for the Georgia 
Minority Business Awards in Atlanta, GA.



[THE WEDDING OF THE YEAR]

OUR  WEDDING
TIAYOKA MCMILLIAN 

& 
OLIN FLOWERS

What a Blessing...

We Found Each Other



We went back and forth between having a destination wedding, getting married in 
California or going back to the South to get married in my hometown. We knew 
it was a holiday weekend that would give our guests a chance to check out 

Nashville and experience some down-home cooking and southern hospitality at its best!  From the 
Save the Date to the welcome bags and beyond, no detail was too small, mainly because of my 
Mother’s amazing way she makes everyone feel welcomed and not to mention the fact that she 
knows how to host a very festive party.

[THE WEDDING OF THE 
YEAR]

W  hen Olin and I first 
started planning 
our wedding, we 

decided that it was 
going to be small and 
quaint. Unfortunately, 
things don’t always 
go as planned once 
wedding fever kicks in. 
My friends and family 
became so excited for 
me that it was actually 
hard to tell who was 
actually getting married.



We were both happy 
to have all of our 
friends in town to 
share in our special 
day. There are so 
many memories: from 
my Dad walking me 
down the aisle and 
being so afraid he 
would step on my 
dress to my Matron 
of Honors fastening 
my dress. All and 
all I can say it was 
a very magical day 
filled with love and 
Gods blessings. It 
was destiny that we 
fell in love and God’s 
blessings that we 
found each other.

Our wedding was truly amazing. The ceremony was outside at 6pm in the evening and we all know 
how August nights in Nashville can be so the weather was a major concern for us.  It ended up being 
a gorgeous summer night and the weather was perfect.  I spent the day getting dressed with my 
bridesmaids, and I just remember thinking how happy it was to have all the people I love together in 
one place. 

Wedding Party

Matron of Honors
Lori Harris

Dr. Carmen Roberts

Bridesmaids
Natalie Harris

Darlan Martinez
Rose Catherine Pickney

Best Man
Jock Hughes

Groomsmen
Van Wiley

Joe Doughrity
Chaz Harris
Darryl Ward



 

“Making significant changes, 
one at a time!” 

 

2020 Grant Writing Seminars 
 

Learn how to acquire money for your business through grant writing! 
 

The ABC’s of Grant Writing – Part I 
 

February 1, 2020 Omenala Griot Afrocentric Museum 
337 Dargan Place SW, Atlanta, Georgia 30310 

April 4, 2020 
Bronner Business Institute 

Word of Faith Family Worship Cathedral 
212 Riverside Parkway, Austell, Georgia 30168 

July 11, 2020 Omenala Griot Afrocentric Museum 
337 Dargan Place SW, Atlanta, Georgia 30310 

October 3, 2020 
Bronner Business Institute 

Word of Faith Family Worship Cathedral 
212 Riverside Parkway, Austell, Georgia 30168 

 
The Fundamentals of Grant Writing – Part II 

 

May 2, 2020 Omenala Griot Afrocentric Museum 
337 Dargan Place SW, Atlanta, Georgia 30310 

August 3, 2020 
Bronner Business Institute 

Word of Faith Family Worship Cathedral 
212 Riverside Parkway, Austell, Georgia 30168 

December 5, 2020 Omenala Griot Afrocentric Museum 
337 Dargan Place SW, Atlanta, Georgia 30310 

 
Visit us at www.flenconsultant.com to register for seminars. 

For questions, please call at 404-346-7071. 
 

Flen Consultant is a service-oriented business that offers Seminars, Public 
Speaking, Clinic Management Consultation, Facilitation and Customer Service 
Skills trainig to organizations and businesses.  Lynn is a Certificed Facilitator, 

Certified Manager and Certified Customer Service Trainer.  
 
 

Lynn A. Flen 
Chief Executive Officer of 

Flen Consultant 
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By Ann Almond

Despite the comfort and convenience it affords, 
modern society is contributing to a vanishing 
relationship with the natural environment. 
However, there are plenty of ways to bring nature 

indoors to reap the benefits of an earthy connection inside 
your home.

According to a survey commissioned by the Velux Group, 
a gap is growing between the time Americans spend 
outdoors and the time they’d like to spend in nature.
In the United States, 63% of survey participants said 
they average one hour or less a week in nature, but 88% 
agreed they would like to spend more time. In addition, the 
majority of respondents said they believe nature, daylight 
and fresh air have a positive impact on stress levels, and 
most also agreed those factors have a positive impact on 
mental well-being. 

Despite ample research demonstrating the benefits, the 
study revealed a common theme, with 85% of participants 
believing they spent more time in nature as children than 
children do today. That’s a trend that translates into adult 
habits, too.Learn how to bring more nature into your home 
with these decorating and design ideas:

Houseplants
Living plants not only add a touch of the outdoors, but 
they also help clean the air inside your home. In smaller 

spaces, even a few pots of herbs can add a refreshing 
touch of nature. If flat surfaces and floor space are at a 
premium, get creative with your wall space and incorporate 
shelving and wall-mounted planters.

Sunshine and fresh air
Whether it’s from windows or skylights, bringing natural 
light and fresh air inside can keep your space fresh 
and inviting. There are scientifically proven correlations 
between natural light exposure and mood, as well as your 
body’s ability to maintain its circadian rhythm. Refreshing 
the air in your home can help eliminate volatile organic 
compounds, pet dander and microparticles from cooking 
and cleaning. 

Nature-inspired art
Studies have shown that simply viewing photos or 
paintings of nature scenes has mental and physical 
benefits. You can also use decorative mirrors to reflect 
natural light and make a space feel larger and brighter.

Botanically inspired patterns
Look to pillows, area rugs and wallpaper to incorporate 
patterns inspired by flowers, foliage or landscapes outside. 
These decorative elements can boost your spirits and create 
a welcoming environment . Find more ideas for integrating 
the outdoors into your home design at whyskylights.com/
outside-in.

The Indoor Generation
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Earth friendly home improvements for Winter

By Ann Almond

Blustery winds raging outdoors may leave you 
struggling to find a balance between making sure 
your family stays warm and maintaining an earth-

friendly home. Keeping your home cozy and honoring your 
sustainable sensibilities can actually go hand-in-hand.

Making green upgrades to your home can add value, 
too. These sustainable home improvements can go a 
long way toward boosting your comfort, so you have an 
inviting oasis to linger where you’re well protected from 
the elements.

Carpeted Floors
The sleek, clean look of wood or tile flooring is in high 
demand for many homeowners. However, carpet can 

actually provide help with climate control that goes beyond 
a softer, warmer surface for your bare feet to tread. Carpet 
can act as an insulator and help keep a room warmer in 
the winter and cooler in the summer. If carpeted flooring 
isn’t consistent with your style or budget, consider adding 
substantial area rugs to rooms that could use some extra 
warmth.

Energy-Efficient Heating Systems
An efficient option like Mitsubishi Electric’s Zoned Comfort 
Solutions uses energy smartly by actively heating 
specific areas of your home where you need it. The 
system monitors the conditions in each room and adjusts 
automatically to maintain the desired temperatures. The 
system’s ductless indoor units offer reusable, long-life, 
washable filters to improve your indoor air quality while 
minimizing impact on landfills. Plus, advanced filters on 



some models offer enhanced odor control to help ensure 
fresher air during winter months when air tends to stagnate 
inside due to closed windows and doors. 

Ceiling Fan Adjustment
You may naturally turn off your ceiling fans when winter 
arrives, but the same fans that provide refreshing cool air 
in the summer can actually help keep your room warm, 
too. Simply switching the fans to run clockwise helps draw 
warm air upward and distribute it throughout the home. 
This little circulation-boosting move can reduce your 
energy bill by as much as 10%.

Tankless Water Heaters
Make leaving the warmth of your bed each morning more 
appealing with the assurance of a steaming hot shower 
that doesn’t needlessly burden the environment. Traditional 
water heaters run a continuous power cycle to maintain a 
tank full of hot water, regardless if you’re using it or not. 
However, a tankless version heats what you need when 
you need it. It’s important to ensure your tankless unit is 
sized with the proper gallons-per-minute rating to handle 
demand for multiple simultaneous uses, like a load of 
laundry and a shower at the same time. 

Smart Controls
The wide range of smart-enabled home products, 
appliances and entertainment devices make life more 
convenient and enjoyable, but they can also play a role 

in managing your environmental footprint. Helpful tools, 
like Mitsubishi Elec tric’s kumo cloud mobile app, ensure 
you’re not wasting energy to perform functions when you’re 
not even home. These programs allow you to schedule 
your daily routines and even make adjustments remotely 
when your day gets off track. For example, it all ows you to 
program and adjust your heating and cooling system from a 
smartphone or tablet so you won’t come home to a house 
that’s freezing cold.

Better Lighting
Winter isn’t just cold; it’s often dark and dreary, too. That 
means you’re more likely to rely on energy to illuminate 
your home, especially since an alternative like throwing 
open the curtains to let in natural light can have the 
unintended consequence of allowing cold air to seep in. 
You can curb your energy reliance and the impact on your 
energy bills by swapping out your bulbs for light emitting 
diode lights, compact fluorescent lamps or energy-saving 
LED lights, which can reduce your energy needs by up to 
80%. 

Find more tips for heating your home at mitsubishicomfort.
com.

[HOMESTYLE]
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1 clove garlic, minced
2 cups red California seedless grapes, halved
1/2 cup dry red wine
Heat oven to 325 F.
In small bowl, combine salt, mustard, thyme and 
pepper. Drizzle salmon fillets with honey and sprinkle 
with seasoning. Reserve any remaining seasoning.
In nonstick skillet or saute pan, heat 2 teaspoons 
olive oil. Brown both sides of salmon fillets over 
medium-high heat, about 4 minutes per side. 
In baking dish, toss spinach and garlic with 
remaining olive oil. Place browned salmon on bed of 
spinach, cover loosely with aluminum foil and bake 
8-10 minutes, or until salmon is just cooked through.
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[FOOD]

By incorporating versatile ingredients into your holiday 
cooking, you can make a vast array of tasty seasonal 
goodies.

For example, California grapes are abundant throughout the holiday 
season and add taste and visual appeal to dishes of all kinds, such 
as Seared Salmon with Spinach and Grapes, Grape Caprese Salad 
Hors d’ Oeuvres, Grapes in Rosé Wine Sauce and Wild Rice Stuffing 
with Grapes and Hazelnuts. Plus, they’re an easy, fresh, healthy 
snack to keep on-hand for hungry guests waiting for the meal. With 
their natural beauty, grapes can also be used to create tablescapes 
and centerpieces for festive holiday settings. 

Find more holiday recipe inspiration at grapesfromcalifornia.com. 

Seared Salmon with Spinach and Grapes
Servings: 4
1 teaspoon salt
1 teaspoon dry mustard
1 teaspoon dried thyme
1/2 teaspoon pepper
4 salmon steaks or fillets (6 ounces each)
2 teaspoons honey
3 teaspoons olive oil, divided
1 large bunch spinach, washed and stemmed

Delicious Seasonal Dishes
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In skillet used to brown salmon, over medium-high heat 
saute grapes 1 minute. Add wine, bring to boil and reduce 
quantity by half. Season sauce to taste with remaining herb 
mixture. 
Serve salmon on wilted spinach topped with grape and wine 
sauce. 

Nutritional information per serving: 449 calories; 36 g 
protein; 20 g carbohydrates; 23 g fat; 45% calories from 
fat; 4.3 g saturated fat; 9% calories from saturated fat; 100 
mg cholesterol; 730 mg sodium; 1,120 mg potassium; 1.6 g 
fiber.

Grapes and Hazelnuts
Servings: 12 
2 cans (28 fluid ounces total) low-sodium  
chicken broth
1 cup wild rice
4 slices bacon, diced
1 tablespoon butter, unsalted
1 large onion, diced 
2 stalks celery, diced 
1 1/2 cups button mushrooms, sliced
2 cloves fresh garlic, minced
1 teaspoon fresh thyme, minced
1/4 teaspoon salt
1/4 teaspoon black pepper, ground
1/4 cup fresh parsley, chopped
1 cup hazelnuts, toasted and coarsely chopped
2 cups California seedless grapes, picked from stem and 
rinsed

In heavy saucepan, bring chicken broth to boil. Add wild rice 
and stir. Cover pan and reduce heat to low. Let simmer 1 
hour until rice is tender and has popped open.

In frying pan over medium heat, cook bacon until almost 
crisp, about 8-10 minutes.

Add butter to bacon pan then add onions, celery, 
mushrooms, garlic, thyme, salt and pepper. Cook over 
medium heat 5-7 minutes until onions are translucent.

Remove from heat and fold in parsley, hazelnuts and 
grapes.
Add rice with any remaining liquid to frying pan and toss 
well to combine.

Nutritional information per serving: 166 calories; 5.4 g 
protein; 21 g carbohydrates; 8 g fat; 40% calories from fat; 
1.4 g saturated fat; 8% calories from saturated fat; 5 mg 
cholesterol; 126 mg sodium; 2.6 g fiber.

With filling meals and tempting desserts at every corner, 
it can be difficult to keep nutrition in mind. However, these 
simple tricks can help keep you stay on track, while still 
enjoying the best that the season has to offer. 

• Eat a healthy snack, like grapes with hummus and 
crackers, before parties to avoid arriving hungry. 

• Bring fresh fruit to potlucks and parties for a crowd-
pleasing, healthy offering. 

• Alternate high-calorie beverages with water.
• Create a party platter that assembles an array of 

healthy nibbles, such as fresh grapes, nuts, sliced 
veggies with a healthy dip, seasoned popcorn and 
olives.

• Practice portion control to avoid over indulging despite 
the bounty of home made dishes from loved ones. 

5 Tips for Healthier 
Eating Habits
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A Decadent Dessert Pizza
Pizza and dessert are two things nearly any crowd can 
agree on. Combining classic rocky road ingredients – 
chocolate, marshmallows and peanuts – on a giant cookie 
crust makes for a sweet treat that’s perfect for a crowd and 
can be sliced and eaten with your hands.

Rocky Road Cookie Pizza - Recipe adapted from Pillsbury

 Nonstick cooking spray
1 roll (16 1/2 ounces) refrigerated sugar cookie  
 dough
1 cup miniature marshmallows
1/2 cup salted peanuts
1/2 cup semisweet chocolate chips
1/3 cup caramel topping

Heat oven to 350 F.

Grease 12-inch pizza pan with nonstick cooking spray. 
In pan, break up cookie dough. In bottom of pan, evenly 
spread cookie dough to form crust. Bake 12-17 minutes, or 
until light golden brown.

Sprinkle marshmallows, peanuts and chocolate chips 
evenly over crust. Bake 8-10 minutes, or until toppings 
are melted. Drizzle with caramel topping. Cool completely, 
about 1 hour. Cut into wedges.

Find more dessert recipes at Culinary.net.
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Make Your Weight 
Loss Goals a 
Reality
in 2020
By Ann Almond

Losing weight is a 
highly personal 
journey as a 
wide range 

of factors can affect a 
person’s ability to do so. 
There’s no one approach 
to weight loss; rather, 
the best approach is the 
one that fits your life and 
body best. 

Get motivated to reach 
your weight loss goals 
with these expert tips.

Set realistic goals. 
Most experts agree you 
shouldn’t lose more 
than 1-2 pounds per 
week. More rapid loss 
may shock your system, and chances are you’re depriving 
your body of important nutrients. More aggressive loss is 
also less likely to be permanent or sustainable; long-term 
results generally come with steady loss over a period of 
time. 

Eat well. Regardless what eating plan you choose, 
recognize the importance of nutrition in your weight loss 
program. Weight loss occurs when you burn more calories 
than you consume, so build your menu around nutrient-
rich foods that fill you up. Strive for a well-balanced diet 
that encompasses all the food groups and, if necessary, 
discuss your goals with a doctor or nutritionist who can 
help you identify the best foods to enjoy and those to 
avoid. 

Consider a supplement. If managing cravings or your 
appetite hinders your weight loss, a supplement may be 
a good solution. For example, RiduZone is a patented 
supplement that gives your body more of a substance 
it already creates called Oleoylethanolamide (OEA). In 
essence, OEA tells your brain you are full and it’s time to 
stop eating. Developed and endorsed by Dr. Jay Yepuri, a 
board-certified gastroenterologist, the supplement is a non-
stimulant that may help you feel full faster to reduce caloric 
intake and boost metabolism to burn stored fat. 

Get active. Creating a calorie deficit is necessary to lose 
weight, and increasing your physical activity helps ensure 
you’re burning calories. However, getting active isn’t just 
about playing the numbers game. Physical activity also 
promotes overall wellness with numerous physical and 
mental health benefits, including improving circulation and 
stimulating feel-good endorphins.

Stay committed. It’s easy 
to fall off your weight loss 
plan when unexpected 
circumstances arise. Give 
yourself a little grace and 
permission for occasional 
misses so you stay 
motivated to get back to 
your program. That may 
mean waiting for a cold 
to pass and doing less 
strenuous workouts at home 
or making extra healthy 
choices at mealtime in 
advance of an indulgent 
event. To help make 
keeping your commitments 
easier, consider an option 
like RiduZone to boost your 
body’s natural appetite-
curbing power.

What is OEA? 
Oleoylethanolamide (OEA) 
is a metabolite of oleic 
acid, a naturally produced 

substance that interacts with appetite-controlling receptors 
in the small intestine to signal the brain you are full. It 
also helps boost metabolism. However, as a result of food 
choices and excess body fat, naturally produced OEA may 
require supplementation to achieve the desired effect on 
appetite or body fat. 

Created to mimic this naturally occurring metabolite, 
RiduZone is the only weight management supplement that 
contains OEA as an ingredient. Its production has been 
reviewed and is accepted as safe by the Food and Drug 
Administration. 

Less fat. A clinical study published in the “Journal of Lipid 
Research” shows higher blood levels of OEA, which is 
derived from oleic acid-rich olive oil, correlate to lower 
amounts of body fat. This means weight loss results may 
be more visible.

Fewer calories. A prominent research study published 
in the journal “Food & Function” shows higher circulating 
levels of OEA can result in a significant reduction in 
calorie intake. Over time, OEA users become satisfied with 
smaller, healthier-sized portions. 

Photos courtesy of Getty Images
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Get Inspired to Give Back 
All Year Long
By Ann Almond

For many, embracing the spirit of giving – not 
only among family and friends, but to those 
living in need and the organizations working 
to help them – means extending support all 

year long. If you’re committed to helping improve 
the lives of others in your community, it may mean 
thinking long term.

The programs and services provided by most non-
profits and cause based organizations continue to run 
year round, meaning their ability to help those they 
serve relies on ongoing commitments from donors 
who provide the financial stability they need to plan 
and grow. These five tips can help your gifts provide 
long term benefits for the causes you support:

Make a personal connection. Hand deliver your donation 
to a local chapter and introduce yourself as a supporter. 
Even consider bringing your kids to inspire generations of 
giving. Inquire about how you can make the greatest impact 
and learn about ongoing events and opportunities to get 
involved.
Spread your contribution over time. If a strict monthly 
budget has you concerned about breaking the bank, 
consider signing up for a recurring donation to benefit 
those served by an organization like The Salvation Army 
throughout the year. A $25 monthly gift can feed 126 people 
over the course of one year or provide 11 nights of shelter 
for those in need in your community.

Introduce co-workers to the cause. Many businesses 
support employees’ volunteer efforts and match 
contributions, which makes it easy for you to become 
a champion for cause related work in your community. 
Gathering colleagues who share your passion for a cause 
is a team building activity that allows you to build personal 
connections with people you might not have a chance to 
interact with regularly otherwise. Sharing the load also 
means you can take turns volunteering, attending events 
or making contributions for a larger overall impact than you 
could make on your own.

Give the gift of giving. Rather than giving material goods, 
consider a meaningful contribution in your gift recipient’s 
honor. Or share an experience to benefit the cause: 
spend date night volunteering or gift someone tickets to a 
nonprofit organization’s performance or gala event.

Pay it forward with younger generations. Intro ducing 
kids to the joy of giving can pay dividends for decades 
to come. Teach the little ones in your life about the big 
impact they can make by letting them get hands on. Kids 
delight in getting to donate loose change and you can take 
advantage of their interest by explaining the impact of their 

donation. An average of 82 cents of every $1 donated to 
The Salvation Army goes directly to help neighbors who 
need it most.

Donations to nonprofit organizations are tax exempt no 
matter when they are contributed during the year. Learn 
more about giving opportunities all year long by joining the 
Fight for Good at SalvationArmyUSA.org.

A Gift That Keeps Giving
A monthly sustaining gift is one way you can 
make an impact for a cause you support while 
spreading your contributions out over time. A 
relatively small recurring gift can go a surprisingly 
long way, and the organization benefits by being 
able to anticipate those funds to plan for future 
initiatives.

For example, over the course of a year, a single   
$25 monthly sustaining gift to The Salvation Army 
can:

 ♦ Provide school supplies for two children for an 
entire school year

 ♦ Keep one family off the streets, reducing the 
chances of using government assistance

 ♦ Help Americans fight addiction at 141 
rehabilitation centers across America

 ♦ Contribute funding to 28 anti human trafficking 
programs nationwide
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St. Petersburg/Clearwater 
awaits YOU

By: Doug Anthony

It’s the onset of winter but do not be dismayed if you’re looking 
for warmer temperatures and record-breaking sunshine. Down 
South in Florida there’s two cities with 400 miles of coastline 
across 26 communities that has beaches that rate among the 
nation’s best called St. Petersburg and Clearwater.
Hortensia Simmons, HMCC, Senior Sales Manager at Visit 
St. Petersburg/Clearwater favorably touts the popular tourist 
destination, “We’re a hidden secret shining brightly awaiting 
your arrival. St. Petersburg and Clearwater represents 
the best of the best for couples, families, visitors and 
conventioneers.” 

TripAdvisor has ranked Clearwater Beach as the No. 1 beach 
in the United States for a second straight year. It’s the third 
time in four years the famous white sands of Clearwater 
Beach have taken top honors in the United States and set a 
new personal high of No. 6 in the World as voted by millions in 
TripAdvisor’s community.  
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The coastal cities proffer the best of Tampa Bay, the Gulf 
of Mexico and everything between. From nature-based 
attractions to Florida’s theme parks and sporting activities 
to a plethora of palatable dining options. One can stroll the 
sandy beaches in the early evening bathing in the glow of 
the Gulf sunset or partake in a variety of nightlife offerings. 
The area also features attractions and museums as Salvador 
Dali in St. Petersburg celebrating art and storied history of 
the area.

Every June, St. Pete hosts Florida’s largest LGBTQ pride 
celebration welcoming over 250,000 revelers to the city for 
a weekend long celebration of love. Pride goers participate 
in a vibrant nighttime parade, street festival and live music, 
including a free Rita Ora concert.

Simmons shared, “St. Pete/Clearwater is easily accessible 
by plane, yacht, or by driving.” Easy come, easy go with two 
international airports. Visit St. Petersburg/Clearwater – their 
full-service Conventions & Visitors Bureau for the areas 
promote the destination 24/7, attracting many corporate, 
associations and incentive groups to the area for their next 
meetings – from 5 attendees or 500 – the professionals at 
the Visit St. Petersburg/Clearwater will make your meeting 
the most successful to date!

We’re 
a hidden 
secret 
shining 
brightly 
awaiting 

your 
arrival
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GIVE THE 
GIFT OF 

LOVE THIS 
SEASON

Plan ahead and protect 
the people you love.

Making final arrangements ahead of time helps 
relieve your family of both emotional and financial 
burdens. 

Here at Dignity Memorial, we believe that every 
life tells a unique story and deserves a celebration 
to match.

We take personalized funeral services to the next 
level with custom menus, themed decor, just the 
right music, keepsakes and much more to reflect 
the unique life of each individual.

Honoring cultural and religious traditions and 
personal preferences is always a part of our 
planning process with families.

Whether traditional in-ground burial plot, 
mausoleum space, cremation niche or other 
option, we have cemetery property to suit you.

Let us help you design a service with lots of 
personal touches. Finance with us and pay no 
interest when paid in full within 12 months.  Act 
today! 404-255-0750 to speak with an advisor.

Raymond Burr, Sales Director
ATLANTA REGION
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